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1 INTRODUCTION 

1.1 OVERVIEW  

1.1.1 This Draft Travel Plan (TP) has been produced by DHA on behalf of Harlequin 
Developments in support of the planning application concerning Land off Arundel 
Road, in Fontwell, West Sussex.   

1.1.2 The planning application is submitted in full for the erection of up to 64 residential 
dwellings. 

1.1.3 This Draft TP has been produced to ensure that future residents of the site have 
access to suitable information about local transport infrastructure and are 
provided with on-site facilities to allow them to make sustainable travel choices.  
This Draft Travel Plan has been prepared in line with West Sussex County Council 
Travel Plan guidance.  

1.2 HOW A TRAVEL PLAN CAN BENEFIT THE PROPOSALS  

1.2.1 Whilst primarily being of benefit to the environment, TPs can also bring a number 
of other real benefits:- 

• Individuals can benefit from improved health, cost and timesaving, reduced 
stress and a general improvement in their quality of life; and 

• Local communities can enjoy reduced congestion on local roads and 
possibly improvements to public transport services funded by future 
investment. 

1.2.2 By reducing the amount of car travel and the use of vehicles generally, the local 
environment can benefit from improved air quality, less noise and dirt and a 
reduction in CO2 emissions that can contribute to other national and global 
environmental problems, such as global warming. 

1.3 PURPOSE OF THIS TRAVEL PLAN 

1.3.1 The main reasons for implementing this TP are to:- 

• Demonstrate to the Local Planning and Highway Authorities a commitment 
to provide the development with suitable facilities that will encourage 
residents to travel to and from the site in a sustainable manner; 

• Set out the necessary survey and monitoring requirements needed to 
assess the performance of the TP; 

• Reduce users’ dependency on car-borne trips; 

• Reduce the need for unnecessary travel to and from the site; 
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• Improve the local environment and thus contribute to a better quality of 
life; and 

• Inform users of the health benefits of sustainable travel. 

1.4 AIMS OF TRAVEL PLAN 

1.4.1 The above outcomes will be achieved through the promotion of sustainable travel 
targets encouraged by national and local planning policy. The primary objective of 
this TP is to encourage the use of sustainable transport by residents, in order to 
reduce the site’s vehicular trip generation, particularly by single occupancy cars. 

1.4.2 This process will be completed by:- 

• Promoting and encouraging walking and cycling where viable as part of a 
journey in conjunction with other modes of transport; 

• Promoting and encouraging the use of public transport; 

• Promoting the TP and its specific measures; and 

• Making alternative travel information available. 
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2.6.7 The proposals include the provision of 149 parking spaces; comprising 127 spaces 
allocated to the residential dwellings and 22 visitor spaces.  

2.6.8 For allocated parking: 

• All of the 18no. 1-bed apartments will have 1.5 spaces per dwelling; 

• All 15no. 2-bed houses and all 23no. 3-bed houses will have 2 spaces per 
dwelling; and 

• All 8no. 4-bed houses will have 3 spaces per dwelling, of which 1no. 
dwelling will include a triple-tandem parking arrangement, and 2no. 
dwellings will feature a layby space outside the curtilage of the dwelling.  

2.6.9 The 22no. visitor parking spaces will be provided as parallel parking bays, and are 
evenly distributed throughout the site.  

2.6.10 A total of 8 parking spaces will be provided as disabled parking bays, including 4 
of the 12no. spaces within the parking court for the 8no. flats at the east of the 
site, and 4no. visitor parking bays.  

2.6.11 Every dwelling will be provided with 1 parking space featuring an Electric Vehicle 
(EV) charging point, in line with the requirements of Approved Document S of the 
Building Regulations 2010, and compliant with the Arun Parking Standards. 

2.6.12 Cycle parking will be provided in accordance with requirements within the Arun 
Parking Standards SPD and the Arun Design Guide SPD. All houses will be provided 
with 2 cycle parking spaces situated within sheltered and secure cycle stores within 
rear gardens of dwellings. All rear gardens will be accessible to cycle users without 
the need to travel through the dwellinghouse.  

2.6.13 The proposed apartments will be provided with 1 cycle parking space per dwelling, 
situated within communal cycle stores close to the apartment building entrance, 
and will be sheltered and lockable, allowing access to be restricted to residents 
only.  
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• Providing the required information and incentives to users to encourage 
travel to and from the site via sustainable methods of transport; 

• Reducing the transport-related environmental impacts associated with 
residents / visitors / servicing at the site; and 

• Where possible, designing measures which could be incorporated into a 
wider TP network. 

3.3.2 An initial target has been set below to cover the first five-year period post- 
occupation of the development. This will be reviewed and amended as required 
following completion of the baseline travel surveys:- 

• A minimum of 10 percent increase in sustainable transport.  
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4 TRAVEL PLAN MANAGEMENT 

4.1 OVERVIEW 

4.1.1 A TP strategy that sets out the stages by which the Plan will be developed and 
implemented is important. The TP strategy for the proposed development is 
contained within this section. It discusses how the Plan will be managed and 
marketed, as well as who the key partners will be. 

4.1.2 Given the scale of development, it is not deemed necessary to appoint a dedicated 
Travel Plan Coordinator and therefore the marketing suite for the development 
will be responsible for issuing Resident Welcome Packs and completing travel 
surveys.  

4.2 MARKETING 

4.2.1 Marketing and awareness form an important part of all TPs. The TP will be 
marketed via the following means:- 

• Information in communal areas for residents and visitors to the site; 

• Newsletters and/or emails distributed to residents on a regular basis; and 

• Travel Information Packs issued to new residents upon their occupation of 
the site. 

4.2.2 TP ‘branding’ is a key part of the promotion of any Plan. It is important for all users 
to have a brand that they recognise as it reinforces the TP, its initiatives and what 
it seeks to achieve. 

4.3 TRAVEL INFORMATION PACK 

4.3.1 To increase awareness of the TP, future residents will be presented with a Travel 
Information Pack upon occupation of the development. This will include the 
following information:- 

• Details of the TP measures and its objectives and targets; 

• Plans of existing and proposed walking and cycling routes in the area; 

• Passenger transport timetable information for services in the vicinity of the 
site and onward connections; 

• Contact details for bus / train operators for ticket ordering; and  

• Contact details for local cycling groups and shops and information on cycle 
training courses. 

4.3.2 The development of the Travel Information Pack is a crucial element of the TP. It 
is essential that it contains the necessary information to suitably inform recipients. 
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To ensure that the benefits of receiving the Welcome Pack go beyond the initial 
residents, provision will be made to supply this information to future residents, at 
least during the initial five-year period of the TP. 
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5 MEASURES 

5.1 OVERVIEW 

5.1.1 This section sets out the package of measures which will be implemented in order 
to influence the way individuals travel to and from the proposed development.  

5.1.2 The results of the resident travel surveys may suggest that some measures 
included in this chapter may not be suitable, or alternatively, additional measures 
may be identified. At this juncture, the TP targets and measures will be updated. 

5.2 WALKING INITIATIVES 

5.2.1 Walking is the most sustainable method of travel, has a number of proven health 
benefits and is a key source of personal freedom. Walking is important for the vast 
majority of people, including those using public transport or without access to a 
car. 

5.2.2 Walking is free and offers predictable journeys. Furthermore, it does not cause 
negative impacts in the same manner as vehicular travel (e.g. emissions, 
pollutants, severance etc.). As with cycling, walking is a form of active travel, 
which can offer a range of physical and psychological benefits to the individual. 

5.2.3 The effective promotion of walking is a key part of encouraging people to move 
away from private car use. However, there are certain factors such as weather 
conditions, daylight / light levels and physical barriers to movement (including 
major roads, watercourses and railway lines) that affect the number of residents 
willing to use this mode. In order to encourage people to walk, the Plan will:- 

• Promote the existing pedestrian infrastructure within the area, showing 
residents the local network, as well as the new on- and off-site pedestrian 
infrastructure that is proposed as part of the development; 

• Highlighting the health benefits of walking via information boards and the 
Welcome Packs; for example: “Walking one mile in 15 minutes burns a 
similar number of calories as running one mile in nine minutes”; and 

• Regularly seeking information from all residents who walk to understand 
ways in which facilities may be improved. 

5.2.4 The proposed development includes the installation of two new pedestrian 
crossings on Arundel Road to the east and west of the site access to enhance safe 
permeability and access to local services, facilities and public transport nodes.  

5.3 CYCLING INITIATIVES 

5.3.1 Cycling is cheap, offers reliable journey times and is environmentally friendly. 
Encouragement of cycling can help to improve people’s health. In order to 
encourage residents to cycle, the Plan will:- 
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• Provide cycle route information within the Welcome Packs and communal 
areas; 

• Publicise local initiatives being offered to promote safe cycling; 

• Provide safe, secure, lit cycle parking facilities; and 

• Promote accessibility of the site by bike. 

5.3.2 Cycling is considered a suitable mode of transport for future residents of the site, 
with cycle parking facilities proposed for each dwelling in line with the locally 
adopted parking standards.   

5.4 PUBLIC TRANSPORT INITIATIVES 

5.4.1 Increased use of public transport is a fundamental aspect of the Government’s 
sustainable transport strategy, particularly for journeys of more than 5km. 

5.4.2 Provision of information within the Welcome Packs will include the latest bus and 
train service timetables, ticket prices and available discounts. Maps identifying the 
location of suitable routes to nearby bus stops and railway stations will also be 
displayed. 

5.4.3 There is a pair of bus stops within a two-to-three minute walk of the site access 
providing access to daily services to Arundel and Chichester.  

5.5 MANAGING CAR USE 

5.5.1 The Welcome Packs will include measures to encourage car / lift sharing amongst 
residents. The proposed development will also include the provision of Electric 
Vehicle (EV) charging points for each dwelling.   
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6 MONITORING AND REVIEW 

6.1 OVERVIEW 

6.1.1 This TP is a continuous process for improvement, requiring monitoring, review and 
revision to ensure it remains relevant to those using the site in future years. This 
section sets out the proposals for monitoring and reviewing the TP over the first 
five years of the operational life of the development.  

6.2 MONITORING 

6.2.1 Monitoring the TP will help to analyse and assess the progress that has been made 
towards the targets. By reviewing the Plan, it will also be possible to identify if 
initiatives are failing. 

6.2.2 An annual review will serve to be both informational and promotional, advising on 
the progress of individual actions, setting out initiatives for the following period 
and commenting on the overall success of the TP. Travel surveys will be 
undertaken by the marketing suite within three months of occupation and then 
annually for the first two years. 

6.3 REPORTING 

6.3.1 As noted in the Action Plan below, the marketing team will report the baseline 
survey results to WSCC within one month of the surveys. The County Council will 
then review the results and, if necessary, the marketing team will revise the 
targets accordingly. The results of the travel surveys will be included in the 
following revision of the Plan. 

6.3.2 If agreed targets are not met, the marketing team will agree measures with the 
County Council which seek to address the identified issues. They will be responsible 
for communicating the results of the monitoring surveys and resulting 
amendments to the TP. 

  




