Domestic Tourism Trips - Visiting a Beach

Trips including a visit to a beach

In the following report we have focused on domestic trips involving visits to a beach, defined as those
where respondents said that they took part in the following activity during their overnight or day trip:
Visiting a beach

Please note that this topic paper refers to the specific activity undertaken and not the destination type
stayed in or visited. For an analysis of seaside/coastal irips, please refer lo our topic paper:
hitps:/fwww, visitbritain,orgliopic-papers

Value to Domestic Tourism in England

In 2015, there were 11.22 million domestic overnight trips in England which involved visiting a beach,
15% of the total, with spending of nearly £3 billion {15% of all spending on domestic overnight trips).
Also, there were 37 million day visits which involved visiting a beach, 3% of all tourism day visits in
England, with an associated spanding of over £1.6 billion.

These are trips where this activity was undertaken at least once. A single trip can involve multiple
activities and so this activity was not necessarily the main purpose.

The spend figures outlined in this topic paper relate to spending thal took place during trips where
beaches were visited. Howsver, this is nol the spending atiributable visiting beaches. Spend
attributable to (thal is, motivated by) sightseeing at the coast is estimated at £860M among domestic
visitors. For more information about attributable spend please see our “Value of Activities” research-
https:www. visitbrilain.org/ivisitor-activities
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Trip Type

Overmnight Travel

with visits to friends and relatives (VFR) trips accounting for another 22% of trips.
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Over three quarters of trips invelving visiting a beach were taken on holiday (76% such trips taken),
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Holiday Trips Visiting a Beach

Holidays which include visiting a beach tend to be longer breaks than the average, typically lasting

4.82 days compared to 3.35 days on average.

Total spend on this type of break is higher than the average (£287 vs £245) while average spend per

day is lower than the national average (E60 vs £73),
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The most popular region for visiting beaches on holidays is the south west (48% of such trips)
followed by the South Easl (14%). These holidays are slightly more popular with holiday makers who
are under 55. 72% of trips involving a visil lo a beach are taken by under 55s compared to 66% on
average. They are also much more popular amangst holiday makers with children. Holidays trips to
the beach also involved visiting countryside destinations in 14% of cases.

Self-catering is the accommodation of choice for these holidays as 56% of such trips invalve staying
in self-catering accommodation. These holidays are more likely to be taken by car (88% vs 79% of all
trips), with a somewhal longer booking lead time {40% mare than two months in advance, compared

to 33% on average),
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Trends

The number of holidays involving visiting a beach has increased year on year since 2011. Although
the levels of yearly growth have varied over the last 5 years, the average annual growth for this type
of trip is stronger than for England holidays as a whole.
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Number of domestic holidays Total England Trips including a
Millions ' visit to a beach
2011 46.16 7.28

2012 1 4599 T4
2015 wss 1
2014 . 4074 | BO5
2015 43.72 | 8563

Annual average growth 2011-2015 1% ! 3%




