ARUN DISTRICT COUNCIL:BE/1/08

Q1. Where do you usually do your main food/ grocery shopping?

Base: All Zone
3 ) 5 & 7
% " Num % Num %  Num % Num % Num %
Base: All respondents 1062 100.0% 92 10G.0% 108 100.0% 120 100.0% 288 100.0% 124 100.0% 65 100.6% 68 1006.0% 103 100.0% 34 100.0%
Tesco - Shripney Road, Bognor Regis ’ 443 44.2% 38 41.3% 75 €9.4% 59 48.2% 135 46.9% 577 46.0% 24 36.9% [ 2.8&% 37 35.8% 12 35.3%
Morrison's - 30 Bedford Street, , Bognor Regis 146 34.6% 17 18.5% 15 13.9% 20 16. % 64 22.2% 19 13.3% 3 7.7% 3 4. 4% 2 1.9% 1 2.9%
Sainsbury's - Westhampnett Rd, Chichester 122 12.2% 14 1s.2% 12 131.1% 18 15.0% 21 7.3% & 4.8% 0 0% 8 11.8% 31 30.1% 12 35.3%
Tesco, Broad Piece, Littlehampton a3 Q. 3% [} 0% G 0% 0 2 7% 28 20.2% 20 30.8% 38 55.9% 7 6.8% 1 2. 9%
Waitrose Via - Ravenna, Chichester 27 2.7% 1 1.1% 4] S04 5 4 1.4% 4 3. 2% 3 4. 6% 2 2.9 [ 5.8% 2 5.9%
Internet 14 1.4% 4] 0% 1 9% 2 1.7% € 2.1% 2 1.6% 1 1.5% 1 1.5% i3 1.0% 4] 0%,
Lid! - Peel Centre Shripney, Bognor Regis - 13 1.3% 3 3.3% 3 Z2.8% i &% 2 7% 1 8% 3 4.8% g L% O LO% [ L 0%|
Tesco - 35 South St, Chichester 12 1.2% N 5.45 o L0% 0 0% 2 7% ¢ 0% a 0% ] 0% 3 4.9% [ . 0%
;:;ff Express - 15-17 Station Road, Bognor 2 a2 3 3.3 ¢ 0% 6 5.0 2 7% 6 .0%x 0 0% 0 0% 1 1.0% o  .0%
Iceland - 117 Queensway, Bognor Regis 8 9% i 1k 1 L9% H . 8% 50 1.7% ] 0% 0 .0% ¢ 0% 1 1.0% [ %)
Tesco - Fishbourne Rd East, Chichester @ L% 2 2.2% [ 0% 3 2.5% 1 3% 1 8% 0 0% 8 0% o 0% 2 5.9%
Sainsbury's - 19- 27, High St, Littlehampton 8 8% [} 0% G 0% [} 0% 1 L3% 1 8% 2 3.1% 3 4.4% 1 1.0% ¢ 0¥
Co- Op 68 Rose Green Road, Bognor Regis 7 7% 3 3.3% c 0% 1 8% 2 7% 0 0% 0 0% 1 1.%% Y 0% I %]
Marks & Spencer - 16 East St, Chichester 5 5% 1 1.1% G % 0 O% 2 T 4] 0% 0 9% 0 0% 1 1.0% 1 2.9%
;:;ff Express - 194- 196 Pagham Road, Bognor 4 & 2 2.% 6 0% 0 o 1 % 0 % 1 1.5% 0 0 0 0% 0 0%
Tesco - 7- 8 East St, Chichester T4 1 4] 0% & 0% Q 0% 1 .3% 1 . 8% g 0% a 0% 2 1.9% 1) 0%
Trading Post - 10 Main Road, Barnham 4 45 0 0% ¢ 0% 4] 0% ¢ 0% ¢ 0% 0 0% Q 0% 3 Z.9% 1 2.9%
(cont.)

J8664 Bognor Regis Household Survey - Main Results Tabulations by Zone
Research and Marketing plus

, . November 2007
Page 1
Q1. Where do you usually do your main food/ grocery shopping?
Base: All . Zone
] 2 3. 5 6 7 8 9
Num % % Num % % Num % Num % ....Num % Num % Num %
fi‘:a‘:ﬂﬂ;ﬁ?’“' 97, Wick St, Wick, 2 2% 0 % 1 9% 0 k0 % 0 0% 1 1.5% 0 o0 o 0 o
Co-Op - 53 Hawthorn Road, Bognor Regis 1 1% 0, 0% ¢ 0% 1] RiA 1 3% [} L% 0 0% [} 0% 0 SO% a 0%
Somerfield - 81 High St, Selsey, Chichester 1 ax o 0% 0 0% 0 0% 1 3% 0 0% 0 %0 0% 0 0% e 0%

{cont.)
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! ARUN DISTRICT COUNCIL:BE/

Q1. Where do you usually do your main food/ grocery shopping?
Base: All . Zone
respondents :
Num % 1 2 3 4l 5 6 7 8 L
Num % Num % Num % Num. % Num % Num % Num % Num % Num %
Local stores, Bognor Regis 1 1.1% 0 0% 0 0% 2 1.7% 4 1.4% 2 1.6% 2 3.1 1 1.5% 4] 0% [ L O%)
Tesco, New Road, Worthing 8 8% Q L0% ¢ 0% ] 0% 8 2.8% g 0% a N [ 0% 0 0% 4] . 0%
I
Co- op, Goring Road, Goring on Sea, " " s o o . o o _., "
Worthing (3 6% 0 0% ¢ LO% 4 07\-. 3 2.1 Y] % ¢] 0% Q 0% 0 0% 1) 0%
Sainsbury's, New Road, Rustington, - o i ., , " .
Littiehampton 5 5% 0 3 0 0% Q 0% 1 3¢ 2 1.6% s .0 1 1. 5% 1 1.0% [ 0%
ey Stores. Barnham, Bognot 3 % 0 .o o] 0% o 0% 1 % 0 0% @ . @ 0% 1 1L0% 1 2.9
Sainsbury's, Lyons Farm Retall Park, " ! " " . »
Lyons Way, Worthing 3 .3% [¢] U 0 0% 0 0% 2 7% 1 8. 1] 0% [ - 0% 0 0% ¢ 0%
Waitrose, High Street, Worthing 3 .3% 0 0% ¢ 0% Q 0% 3 1.0% [ 0% [} 0% 0 0% Q 0% ¢ . 0%)
Asda, Havant Supercentre, . ar " Ay o . v ) q
Bedhampton 2 2% 0 0% 0 0% 4] 0% 1 3% ] 0% 1 1.5% 0 0% 4] D% N0 L O%)
Co- op, Main Road, Yapton, Arundel 2 2% [ 0% 1] 0% 1] 0% c 0% Q 0% 0 0% 2 2.9% 0 0% 4] . O]
Other Marks & Spencer, Holmbush Centre, " o " o < 4 o
Upper Shoreham Road, Shore 2 2% 4] 0% ¢ 0% 0 0% 1 3% 4] 0% 0 .0% 1 1.5% 0 0% g X
e Holmbush Centre, Shoreham =, 5 ¢ % ol 0% 0 .% 2 7% 0  .0% O 0% 0 .% 0 0% 0  .0%
i
Asda, Bognor Regis 1 L1% [} 0% 0 0% 0 0% ¢ .0% 1 8% [d 0% 1) 0% 0 0% [ . 0%
Asda, Purbrook Way, Havant 1 .1% 4] 0% 0 0% 1 5% ¢ 0% 4] 0% ] 0% 0 0% 0 0% ¢ .0%
Co- op, Felpham Road 1 1% 0 0% 0 L0% 0 % g 0% 1 .8% 0 0% 0 [ 0 0% ] 0%
Co- op, The Square, Barnham 1 215 0 0% 0 0% 0 0% 0 0% o 0% 0 0% 1] 0% 1 1.08 ¢ . 0%
Don't do main food shopping 1 J1% Q 0% 0 % 0 0% [ 0% 0 0% 1 1.5% 0 0% 0 0% a . 0%)
! Iceland, Goring Road, Worthing 1 1% 0 0% Q 0% 0 0% 1 3% o] 0% 0 0% 0 0% 0 0% ¢ . 0%
Local Farm Shop, . . . . - o . ar
Pagham/Chichester 1 J1% 1 1.1% (J:. 0% Q 0% 0 0% 0 0% 4] SO% Q 0% 0 0% ] DX
Local stores, Chichester 1 1% 0 0% Oi 0% 0 0% [ 0% [1} 0% 0 0% Q 0% 1 1.0% [ .05
Local stores, Shoreham by Sea 1 1% 0 L0% 9 0% ¢} L% 1 3% 0 0% 0 0% 0 % 1] L% [} . 0%
(cont.} ‘
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Q1. Where do you usually do your main food/ grocery shopping?
Base: All Zone
1 2 3 4 S 6 7 8 9
Num % Nl_J_gy_\l % Num % Num % Num % Num % Num % Num % Num %
Local stores, Worthing 1 1% 1] 0% P 0% Q 0% o - .0% [} 0% 1 1.3% 0 0% Q 0% Q 0%
Local stores, Yapton 1 W18 [} 0% |D 0% Q L% 0 0% [} 0% 0 0% [} 0% o 0% 1 2.9%
Londis, Orchard Parade, Chichester 1 1% [ 0% ‘0 0% 0 0% O L% Q 0% 0 0% g 0% 1 1.0% [} 0%
Somerfield, Avon Road, - ox " . . o 4 %
Littlehampton 1 1% ] 0% o 0% ] 0% ¢ 0% .0 0% Q K9 1 1.5% 0 0% ¢ .g
Somerfield, Rustington, o . . " , - y
Other Littlehampton i W16 0 0% 0 0% 1 8% o ] 0% 0 0% 0 0% 0 0% Q 0% 0 0%
Somerfield, Shoreham by Sea 1 1% 0 0% 0 0% 0 JO% 1 3% [ 0% 0 0% 0 L% ] 0% 1] L 0%)
Tesco, Aldwick Road, Bognor Regis 1 1% 4] LOX 0 0% 0 0% 1 .3% ¢ 0% Q 0% -0 0% 0 0% [ L O%)
Tesco, Havant . 1 1% 1 1.1% 0 0% 0 0% 0 0% ¢ 0% Q L05 ¢ 0% 0 0% [ . 0%|
Tesco, Station Road, Portslade, 1 o o o L% 0 0% 1 .3 0 0% 0 0% 0 0% 0 0% 0 .0%
Brighton
Various 1 L1 [} 0% [ 0% [ 0% 1 3% o 0% ' 0 ox ] 0% [} 0% L] 0%
Q2. Why do you choose to use Q1 ;‘for your main food and grocery shopping?
Base: All Zone
_respondents
Num % 1 2 3 4 5 X 6 7 8 9
Num % Num % Num % Num %___Num % Num %, Num % Num % Num_ % _ |
Base: All respondents 1002 100.0% 92 100.0% 108 100.0% 120 100.0% 288 100.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100.0%
Better value for money 46 4.6% 3 3.3% 3 2.8% 3.3% 15 S.Z%’ 5 4,08 6 9. 2% 5 7.4% 4 3.9% 1 2. 9%
Convenient for other shops 24 2.4% 1 1.1% Q 0% % 2.5% 8 2.8% 4 3.2% 1 1.5% 1 1.5% 2 1.9% 4 11.8%
|
Convenient to home 525 52.4% 38 41.3% 67 62.0% S? 45.6% 159 S5.2% 66 53.2% 35 S3.8% 44 64.7% 49 47.6% 12 35.3%)
{cont.)
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Q2. why do you choose to use Qt for your main food and grocery shopping?

Base: All Zone

Num % Num % Num % Num %

Convenient to work 28 2.85% 3 1.1% 4 3.7% 5 AR 5 1.7% 2 1.6% Q 0% ¢« s, 9% 5 4. 2 5. 9%)
Easy to get to 48 4.8% 4 4.3% 7 6.5% 302,818 6.3 7 5.6% T 1.5% 4 5.9 3 2.4% 1 z2.9%
Friendly staff / service 27 2.7% 4 4.3% i 9% 4 3. 3% 7 2.4% 3 2.4% o 2 2.9 4 3.9% 2 5.9%
Good bus service 6 6% ¢ 0% ¢ L% 1 8% ¢ 0% 2 1.6% 0 L% 1 1.5% i 1.0% 1 2.9%
Good/cheap parking 53 5. 3% 4 4.3% S 4.6% 12 10.0% 14 4.9% 8 6.5% 3 4.6% 3 4.4 3 2.9 1 Z2.9%
Has petrol station 5 5% 2 2.2% (4] 0% 0 0% 1 3% 1 8% 3 1.5% 1Y 0% [ 0% [ 0%
' Larger store 24 2.4% 4 4.3% 4 3.7% 5 4% 4 1.4% 1 LB% 2 3.1% ¢ 0% 30 2.9 1 2.9%
Like it / habit / always use it 84 8.4% 12 13.0% 7 6.5% 14 11.7% 17 3.9% 7 5.6% 4 G.2% 50 7.4% 0 13 176 5 14.7%)
Lower prices 81 8.1% 11 12.0% 12 11.1% & 506 22 7.6% 7 5.6% 4 6.2% 3 445 13 12.6% 3 8.8%
Preference for retailer % 7.9% 7 7.8% B 7.4% 11 9.2% 21 7.3% 8  6.5% R 4 5 7.4 8 7.8% € 17.6%)
Quality of g(;ods 111 111 12 13.0% 6 5.6% 13 16.8% 32 11.1% 13 10.5% 7 10.8% & 11.8% 15 14.6% 5 14.7%
Range of goods available 107 10.7% 10 10.9% 12 11.1% 12 10.0% 32 1i.1% 13 10.5% 5 7.7% 30 4.4% 18 15.5% 4 11.8% .. .
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Q2. Why do you choose to use Q1 for your main food and grocery shopping?
Base: All . Zone
1 2 3 4 5 7 8. . 9
Num % Num % Num % Num % % Num % Num %
Delivery service 10 1.0% 1 % 2 1.7% 2 7% 1 1.5% Q 0% [} 0%
Taken by . .
friend/family 9 95 2 2.2% ¢ 0% 8 0% 4 1.4% 2 1.6% ¢ o% ¢ 0% 1] 0% 1 Z.9%)
member
Work there 9 9% 4 L0 i 9% ¢ 0% & 2.1% ¢ 0% i 1.5% ¢ 0% 1 1.0% 0 0%
Dislike Tesco 5 L5% 1 1% 4] 0% o A% 2 7% 1 B% /) 0% 1 1L5% 0 0% ¢} 0%
Free bus service 4 4% 1 1,18 0 0% 2 1.7% 4 C% 1 N 0 L% ¢ 0% 4] 0% o 0%
Lovalty points 4 A% [ 0% Q 0% 1 8% 9 L% 2 1.6% 1 1.5% ] 0% 0 0% 0 0%
Dislike , 4 o . o v
supermarkets 3 3% 1 I.1% 0 0% [ 0% i 3 ¢ ox 1 1.5% 4 [1>4 o 0% Q 0%
Good store , : 5 ot oz
layout 3 J3% [ 0% 1] 0% 1 8% R 3% o 0% ] 5 ¢ o 1 1.0% 4 0%
Other Compact 2 2% [ 0% [ 0% T 0 0% i .3% 1 K73 0 LO% ¢ 0% 0 0% [ 0% ’
Close to o
friends/relative 1 1% 0 0% ¢ 0% 1 8% 4 0% ¢ 0% 0 0% o 0% [} .08 [ LO%
s
Don't do main " o . o . " N .
faod shopping 1 1% . ¢ 0% ] L0% ¢ S04 0 S0% ) ¢ 0% I 1.5% [ 0% 0 0% G 0%
Good disabled ‘ N " ’ " " - . . " " o "
access 1 LI [ 0% 0 0% ¢ 0% 3 .3% ¢ 0% 0 SO ¢ 0% ¢} 0% ¢ 0%
Good service 3 L1% 1 1.1% Q 0% e} 0% 9 0% G 0% [ 0% [ 0% [ 0% ¢ Bud
Less busy 1 A% ¢ 0% a, 0% ¢ 0% 0 0% ¢ 0% [} 0% 0 0% 1 1.0% 0 <O
Lack of other
supermarkets 1 L1% 1 1.1% 0 0% g 0% [ 0% c 0% 0 0% ¢ 0% 0 0 . 0%
in the area
‘Sr“ff(’i‘;m focal, 1 %0 %0 % 9 o o [ 0% 0 0% ¢ % 9 o 1 2.
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Q3. Apart from Q1 are there any other|stores that you regularly use for your main food shopping? .
Base: Aft Zone
o
1 2 3 4] 5 6 7 8. 9 ~
Num % Nur]? % Num % Num % Num % Num % Num % Num % Num %
Base: All respondents 1002 100.0% 92 100.0% 108 100.0% 120 100.0% 288 100.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100.0%
Alldays - 2 Nyetimber Lane, Bognor Regis 2 2% a 0% 1 9% [ 0% 1 [.3% ¢ 0% 4] 0% 0 0% [} 0% 0 0%
Alldays - 3-6 0 0% Q 0% 0 0% ¢ 0% o 0% 4] 0% - -0 0% 0 0% 0 0% [} %] e
Alidays - 4 The Q 0% 0 0% 0 0% g 0% 0 0% ¢ 0%, 0 0% 0 0% 0 0% 0 . 0% .
Alldays - 82 Fiansham Lane, Bognor Régis 1 L1% 4] 0% [ 0% a 0% 1 : 1 [ 0% 0 0% 4 0% 4] L% 1] 0%
Budgens - 107 : G 0% 0 0% 0 0% ¢ 0% 0 0% o 0% 4] 0% [¢] 0% 0 0% o 0%
Co- Op - 152/156 Hawthorne Lane, Bognor Regis 5 5% 4] 0% 0 O 1 8% 1 3% 1 8% Q 0% 0 0% 2 1.9 o 0% .
’ i
Co-Op - 53 Hawthorn Road, Bognor Regis 2 2% 1 1.1% Q .0% ¢ 0% 1 .3% 4 0% Q 0% 1] LO% 1] 0% [ %)
. .
Co- Op 68 Rose Green Road, Bognor Regis 9 .9% 4 4.3% 0 0% 1 .BY% 3 1.0% 1 .8k 4] 0% 0 0% [y 0% ] 0% .
i . ;
Icefand - 111 Queensway, Bognor Regis 38 3.8% 1 1.1% 7 6.3% 2 1.7% 15 % 4 3.2% 2 3.1% 4 5.9% 3 2.9 ¢ Riz4
Lidf - Peel Centre Shripney, Bognor Regis 36 3.6% 3 3.3% 5 AL6% 6 5.0% 14 4.9% 2 i.6% 2 3,18 1 1.5% 1 1.0% 2 5.9% 3
i p
Marks & Spencer - 16 East St, Chichester 35 3.5% 3 3.3% 3 2. 8% 8 6.7% g 2.8% 5 4.0% kX 1.5% 1 1.5% Z 1.9% 4 11.8% ‘
Morrison's - 30 Bedford Street, , Bognor Regis 149 14.9% 15 16.3% 23 21.3% 25 20.8% 53 lriS.d% 19 15.3% 6 9.2% 4 5.9% 4 3.9% [ 0%
One Stop (Tesco) - 4 Elmer Road, Bognor Regis 2 J2%, 1 1.1% 0 0% Q 0% 0 0% 0 0% 1 1.5% 0 0% [} 0% 0 0% ‘
Sainsbury's - 19- 27, High St, Littlehampton 19 1.9% ¢ 0% 2 1.9% ) 0% 3 ’10‘/’5 3 2.4% 4 £.2% 6 8.8% 1 1.0 L] . 0%
Sainsbury’s - Westhampnett Rd, Chichester 106 10.6% 9 9.8% 15 13.9% 14 11.7% 20 6.9% € 4.8% & 12.3%° 5 7.4% 20 19.4% 9  26.5% .
Somerfield - 81 High St, Selsey, Chichester ) 3 . 3% ] 0% Q 0% 9 0% 2 r 7% Q 0% 0 0% 0 0% 3 1.0% 0 0%
Somerfield Stores - 97, Wick St, Wick, o . . ) . o |
Littlehampton 1 J1¥% [} 0% 0 0% 9 J0¥ ) 0 0% ¢ 0% Q LO% 1 1.5% 0 0% [ . 0%
(cont.) 1
J8664 Bognor Regis Household Survey - Main Results Tabulations by Zone _
! Research and Marketing plus
! November 2007
Page 7
i .
Q3. Apart from Q1 are there any other stores that you regularly use for your main food shopping? .
Base : Zone
Num %] ) 3 4 5 6 7 8 9
Num % N‘um % Num % Num % % Num %, Num % Num % Num %
Tesco - Shripney Road, Bognor Regis 96  9.6% 11 12.0% | 10 9.3% 18 15.0% 32 1l.1% 12 9.7% 4 6.2% Q 0% 8 7.8% 1 2. 9% ’
Tesco - 35 South St, Chichester 5 . 5% 2 2.2% .1 9% 0 0% 4] 0% o Ni:3 Q 0% o 0% 2 1.9% [ 0% -
Rt Express - 15-17 station Road, Bognor 1oL o 0% ] 6 .% 1 .8 6 21 2 L. 0 .05 1 15% 1 1o 0 0%
. i .
;:;f: Express - 194- 196 Pagham Road, Bogner 4 4% 3 3.3% | 0 .6% 0 0% O 0% 6 0% 0 .0% 1 1S% 0 0% 0 0%
Tesco, Broad Piece, Littlehampton 26 2.0% [} 0% 3] 0% 0 0% 1 J 3% ‘6 4.8% 2 3.1% 9 13.2% 2 1.9% ] i “‘
Tesco- 7-8 0 0% 3 0% [ 0% ¢ % 0 0% ¢ 0% 0 0% 0 % 0 0% 0 0%
Tesco - Fishbourne Rd East, Chichester (3 6% 1 1% D0 0% ] 0% ¢ 0% 1 8% 0 0% 1] 0% 3 2.9% 1 2.9%
. i
Trading Post - 10 Main Road, Barnham 5 5% [} 0% [} 0% [} 0% 1 .3% Q 0% 0 0% 1 1.5% 2 1.9% 1 2.9%) ‘
Waitrose Via - Ravenna, Chichester 35 3.5% 2 2.2% i 3 2.8% ? 5.8% 9 3.K 4 3.2% (4} 0% 1 1.5% 7 6. 8% 2 5. %
Internet 3 3% 0 0% 1 9% 0 0% 1! 3% 1 8% 0 0% 0 Noo [ 0% ) 0% )
No other 401  40.0% 35 38.0% Va7 34.3% 41 34,2% 120 41.7% 50 40.3% 33 50.8% 30 44.1% 44 427k 11 32.4%
{cont.)
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Q3. Apart from Q1 are there any other stores that you regularly use for your main food shopping?

Base: All . Zone
Asda, Purbrook Way, Havant 11 1. %%
' Local stores, Bognor Regis @ 9% 2 2.2% 1 % ) 0% 0 0% [ . 0%)
Local stores, Felpharﬁ 8 8% a 0% ] (13 0 0% Q % ¢ 0%
Local stores, Barnham 5 5% a 0% 0 I 1.5% 4] 0% Z 1.9% 1 2.9%
Sainsbury's, New Road, . - ’ v ” . ) “ ¢ % oqu % 3 ,
Rustington, Littlehampton 5 5% [ 0% [+ % 0 0% ] 0% 1 8% 0 0% 4 5.9 ] -G% 14 0%
:f:;"i‘;‘d' High Street, Bognor 3 .3 8 8% 1 9% 0 0% 2 .7% O 0% 0 0% 6 .0 O 0% ¢ .0%
Local stores, Middleton 3 .3% 9 BvY 0 L0% 0 ox% 0 % ¢ 0% 3 4.6% o 0% Q¢ o 4 J0%
Sainsbury's, Worthing 3 .3% Q 0% 3] 0% [} i3 3 1.0 el LO% 1] O% ¢ ’ .0% [y} 0% C 0%
Asda, The Quadrant, Brighton 2 .2% g 0% 0 0% 1] 05 2 5 G 0% ] & LO0% 0 0% ¢ 0%
Co- op, Yapton . 2 L% g 0% 0 0% a % ] 0% G 0% Q . 2 2.9 s} 0% ¢ %
Farm Shop, Climping 2 2% [ 0% ¢ 0% 0 0% 0 & 0% 4] 0% 2 Z.9% [ 0% g N
Other Iceland, South Sreet, Chichester 2 L% 4 0% o 0% 4] 0% 1 ¢ 0% G 0% ¢ 0% 1 1.0% ¢ 0%
Lidl, Portfield Way, Chichester 2 2% g 0% 4 0% 1 8% 4 % ¢ ox 0 0% o N [ 0% 1 2.9%
Local stores, Pagham 2 2% zZ 2.7 0 0% 0 % o o ¢ 0% 0 0% 0 -0% i} (% ¢ 0%
Somerfield, Ham Road, . " . o o y . q n |
Shoreham by Sea 2 2% 0 0% Q 0% 9 0% 2 s G 0% Q 0% [ 0% g 0% ¢ 0%
Waitrose, Worthing 2 2% a 0%, 0 0% 0 0% 1 .3% 1 L85 ] Rt ¢ 0% [} LO% ¢ 0%
Booker Wholesale, Quarry Lane, . . sor . a . or N 9 au . "
Chichester 1 3% [y LO% 0 0% 3 0% Q i3 ¢ 0% 4] 0% 0 0% ] 1.0% C 0% N
Co- op, Arundel 1 1% [ % 0 0% ] 0% ¢ o% ¢ 0% [ 0% ¢ 0% Q 0% 1 2.9%
Co- op, Barnham 1 L% a3 0% 0 0% [ 0% 0 0% G 0% Q 0% ¢ .O% 1 1.0% Y 0% -
Co- op, Worthing 1 A% [} 5 ¢ 0% 0 ox 1 3% ¢ 0% 0 0% c 0% o 0% & 0%
Holland & Barrett, LondonRoad,. 3 430 g 40 ¢ v 0 % 1 3% ¢ .05 0 0% 0 0% © 0% ¢ .0
Bognor Regis
;i:g"i :hfip"ey Road, Bognor 1% 0 .m0 0% 6 0% 1 3% ¢ 0%, 0 0% 0 0% 6 .% ¢ .0%
(cont.)
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Q3. Apart from Q1 are there any other stores that you regularly use for your main food shopping?
Base; All Zone
' . Jespondents
Num % 1 2 3 4 5 6 7 .8 9
Num % Num % Num % Num % Num % Num % Num % Num % Num %
Local stores, Aldwick i WA% [y} LO% ¢ 0% 0 0% 1 J3% ¢ 0% ] 0% 0 N3 g R ¢ . 0%
Local stores, Chichester 1 1% 0 J0% 1 B4 [ 0% ) 0% 0 0% 0 0% ¢ 0% o 0% ¢ R4
Local stores, Chichester and . . ” - 9 o or ;o o P -
Arundel 1 -1% 3 0% Q 0% Q 0% 0 0% ¢ 0% Q 0% ¢ L% [ 0% 1 i
Local stores, Eastergate 1 L1% 4 0% 0 0% [} L0% 0 0% ¢ L% 0 0% ¢ 0% 3 1.0% ¢ 0%
Local stores, Yapton 1 1% ] 0% ] 0% Q 0% 0 0% ¢ 0% 1] 0% 1 1.5% [ 0% g 0% )
Marks & Spencer, Chichester 1 L1% [} 0% 0 0% 1] 0% ¢ 0% ¢ 0% [} 0% ¢ .05 1 1.0% G 0%
One Stop, Durlston Drive, 1.1 0 % 1 % @ .0% 0  .0% 0 0% 0 0% 0 0% 0 .0% ¢  .0%
Bognor Regis
Other
Parsonage Farm Shop,
Parsonage Farm, Yapton Road, 1 A% [} 0% [} 0% ¢ L0% 0 0% g 05 ¢} 0% ¢ 0% i 1.0% ¢ L 0%
. Barnham,8 ~ .
.
Sainsbury's, Shorham 1 1% 9 L% 0 0% 1) 0% 1 L3% g 0% 0 0% ¢ 0% [ B 4 0%
Somerfield, Rustiﬁgton, . . o o . s ey o .
Littlehampton 1 L% ¢ N1 Q 0% 0 0% 0 0% ¢ 0% [ 0% 1 1,5% 0 0% ¢ 0%
;:;f;’ Aldwick Road, Bognor 1 .1% 0 0% 6 .05 0 0% 1 .3%- € .0% 0 0% C .0% 0 .0% 0 .0%
Tesco, Littlehampton R d., o . e . “ - -
Worthing pran Roa 1% ¢ 0% 0 .0x 6 0% 1 3% 6 0% 0 .0% ¢ 0% 0 .0% ¢ .0
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Q4. How often do you usually undertake your main food and grocery shopping trip?
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. Base: All R Zonei ’
..respondents ) :
H ! 2 3 4 5 6 7 8 9 .
! Num % Num % Num % Num % Num % Num %, Num % Num % Num % ‘
Base: All respondents 1002 100.0% 92 100.0% 108 10C.0% 120 | 100.0% 288 100.0% 124 10C.0% 65 100.0% 68  100.0% 103 100.0% 34 100.0%
Daily 23 Z2.3% i 1.1% 1 9% i 0% i1 3.8% S 14,0% 2 3.1% a .05 2 1.9% 1 2.9%
More than once a week 165 16.5% il 12.0% 22 20.4% 13 10.8% 63 21.9% 12 9.7% 8 12.3% 1 16.2% 17 16.5% 8 23.5%|
, .
Once a week 654 83.3% 63 68, 5% 70 64.8% 85 70.8% 168 58.3% 84 67.7% 41 63.1% 51 75.0% 71 68.9% 21 61, 8%
Once a fortnight ) 95 9.5% 13 14, 1% 7 6.5% 12 10.0% 28 8.7% 12 L8.TH 8 12.3% 6 8:8% 9 8.7% 3 8.8%
'
Once every three weeks 13 1.3% 1 1.1% 1 -9% 3 2.5% 2 7% q P3.2% 1 1.5% [ 0% 1 1.0% 0 . %]
Monthly 46 4.6% 3 3.3% 7 &.5% 6 S5.0% 16 5.6% 7 5.6% 4 6.2% 4] 0% 2 1.9% 1 2.9% 2
Less often 6 T 6% 0 0% 0 0% 1 8% 3 1.0% 0 ) Lo% 1 1.5% g 0% 1 1.0% [} 0% .
]
t
Q5. Thinking about your main food and|grocery shopping, where d?es your trip usually start? .
Base: All Zone
dents .
1 2 3 4 5 6 7 8 : 9 i
Num % Num % Num % Num % Num % Num % Num % Num % Num %
Base: All respondents 1007 100.0% 92 100.0% 108 100.0% 120 100.0% 288 1006.0% 124 100.0% 65 100.0% 68 100.0x. 103 100.0% 34 100.0%
Home 905 80.3% 86 93.5% 97 89( 8% 112 93.3% 265 92.0% 114 91.9% 57 67.7% 60 88.2% 87 84.5% 27 79.4%|
Work 60 6.0% 5 5.4% [ 5. 6% 4 3.3% i1 3.8% 14 % 4 6.2% 7 O10.3% 24 13.6% 5 14.7% N
+
Goods delivered 26 2.6% 1 1.1% 3 2. 8% 3 2.5% 10 3.868 1 2 1.6% 4 6.2% 1 1.5% 1 1.0% 1 2. 9%
University/College/Schoo! 1 1% 0 0% [} 0% ¢ 0% 0 0% 1 8% a 0% [ 0% [} 0% ¢ 0¥
Don't know/Varies 4 4% i} % ) LO% 1 8% [¢] 0% 2 1.6% 1] 0% [ 0% ¢ 0% ¢ 0%
. Friend's/Relative's house 2 2% [ 0% 1 9% 4 0% 1 I, 0 0% [} 0% 0 0% [} 0% [+] 0% ;
oth Hospital 1 1% G o% o 0% e 0% i J3% G 0% 0 0% 0 0% ] 0% 0 . O%)
er !
Other services 1 L5 0 0% ¢ 0% 0 0% 0 0% o LO% ¢ 0% ¢ >3 1 1.0% 0 0%
Other shopping 1 J1% ¢ 0% Q0 L% ¢ 0% 0 0% 1 8% ] 0% ¢ 0% 0 0% 4] .0X% -
Sports centre 1 V3 [ 0% 0 0% a 0% Q C 0 0% 0 0% 0 0% [ 0% 1 1.9% .
- g .
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Q6. How did you tra\fel to do that main food and grocery shopping? ‘
Base: All Zone
.respondents : L -
Num % 1 2 3 4 S 6 7 8 9
Num % Num % Num % Num % Num % Num % Num % Num % %
Base: All respondents 1002 100.0% 92 100.0% 108 100.0% 12¢ 100.0% 288 100. 0% 124 100.0% 65  100.0% 68 ,100.0% 103 100.0% 34 100.0%
Car / van (as Driver} 629 62.8% 60 63.2% 67 62.0% 82 68.3% 145 50.3% 81 635, 3% 45 69.2% 47 69.1% 81 78.6% 21 61.8% .
‘ . .
Car / van (Passenger) s 17.9% 19 20.7% 19 17‘.63:1 18 15.8% 5z 18.1% 21 16.9% 10 15.4% i3 19,1% 18 17.5% 8 23.5%|
’ Bus 62 6.2% 7 7.6% 13 12.0% ¢ 7.5% 10 3.5% Q 7.3% 4 6.2% 4 $.9% 2 1.9% 4 1.8 ;
Walk SIS 7 3 3W 3 8 3 2.5% 56 19.4% 6 4.8 1 L5 2 2.9% 1 LO¥ 0  .0% .
Motorcycle / moped 2 23 Q 0% 1 9% [ % 1 V3% 4] 0% 0 0% 4] 0% a 0% h L 0%
Bicycle 16 1.6% 2 2.2% 1 .9% 3 Z.5% 8 2, ";% 2 1.6% . G 0% [ 0% 0 0% 0 0%, _
Taxi | 11 1% 0 L0% 0 0% 1 8% 13 2.1% 2 1.6% 1 1.5% 1 1.5% 0 0% 4] 0% .
Train‘ 1 L1% 0 0% 1 9% 0 .05 0 (0% 0 0% e 0% ¢ 0% 4] 0% 0 0%
Goods delivered 26 Z.6% 1 1.1% 3 2.8% 3 2.5% 9 3. 0 3 2.4% 4 6.2% 1 1.5% 1+ 1.0% 1 2.9%
Other Mobility scooter 1 S1% ¢} 0% 0 ‘ 0% o 0% 1 .3% 0 0% 0 0% Q 0% 0 0% Q 0% .
]
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Q7. Where do your main food and grocery shopping trips usually end?

. Base: All - Zone !
.fespondents
Num % - e sarsoae (DU -
Num % Num % Num I

Base: All respondents 1602 190.0% 92 100.0% 108 100.0% 120 100.0% 288 100.0%
Home 949 94.7% 85 97.8% 104 96.3% 111 92.5% 267  92.7% 122  98.4% 58  89.2% 63 92.6% 10: 98.1% 33 97.1%
Goods delivered . 26 2.6% 1 1.1% 3 2.8% 3 2.5% 10 3.5% Z 1.6% 4 6.2% 1 1.5% i 1.0% 1. 2.9
Work 6 6% 1 1.1% a3 0% 1 .8¥% 2 % 0 [ Q 0% 1 1.5% i 1.0% ¢ 0%
University/College/School 2 2% ¢ 0% [ 0% 1 8% ¢ 0% 0 L0% 1 1.5% 9 0% 0 0% ¢ 0%
) Other shopping [ 6% ¢ a% Q 0% 1 8% 3 1.0% Q O%, 1 1.5% 1 1.5% Q 0% 4 0%
Bognor Regis town centre 4 4% ¢ 0¥ [ 0% 1 8% 2 T 0 0% 0 0% 1 31.5% ¢ 0% ¢ . 0%)
Friend's/Retative’'s house 3 3% ¢ 0% 1 9% 1 .8% 1 V3% ¢} 0% 0 G5 [ 0% o 0% G L 0%)
Go for lunch . 2 VA 2% ¢ 0% (1} 0% Q % 1 3% L:] ox 1 1.3% 4 0% 0 o ¢ 0%
Other Don't know/Varies 1 L1 [ NG o 0% g 0% 1 3% o % ¢ 0% [ 0% 0 0% ¢ 0%
Garden centre i LA% ¢ L% [ 0% 1 8% 0 % 0 0% 0 0% 0 0% Q 0% ¢ %
Library i L1 ¢ 0% g 0% [i] 0% 1] 0% [ % ¢ o 1.5% [ % c 0%
Pub 10 J1% ¢ 0% 4] 0% 0 13 1 3% G 0% 0 0% 8 0% [4] % ¢ 0%
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Q8. How much do you usually spend on your main food and grocery shopping?

Base: All —
...... respondents
. ’ : 2 § 7 8 ‘9

Base: All respondents | 1002 i00.0% 120 100.0% 288 10C.0% 124 100.0% 65 100.0% 66 100.0% 103 160.0% 34 100.0%

£10or less 20 0% 1 T 8% 12 4.2% 1 8% 1 1.5% Z 2.9% 1 1.0% ¢ 0%
£11- £20 54 4. 6% 7 5.8% 20 ©.9% ? 5.6% 1 3.5% 3 ) 4.4% 4 3.9% [ 0%
£21- £30 113 11.3% 2 9.8% 1l 10.2% 12 10.0% 35 12.2% 20 16.1% 2 .18 0 14.7% 11 10.7% 3 &.8%
£31- £40 128 12.5% 11 12.0% 14 13.0% 15 12‘5%- 31 10.8% 17 13.7% 10 15.4% 0 14.7% i 1w 6 17.6%

£41- £50 115 11.5% 11 12.0% 12 11.3% i3 10.8% 37 12.8% 1€ 12.9% 6 9.2% 7 10.3% 11 10.7% 2 5.9%
£51- £60 118 11.5% 13 14.1% 17 15.7% 14 11.7% 27 13 10.5% 6 9.2% 3 2.9% 17 16.5% € 17.6%]
£61- £70 as 8.5% 8 8. 7% 5 4.6% 1z 10.0% 23 8.0% 7 5. 6% 2 13.8% 9 & 7.8% 4

£71- £80 75 7.5% 9 9.8% 19 9.3% 8 6.7% 19 €.6% 11 8.9% 6 9.2% 0‘ % 7 G.8% 3 14.7%
£81- £90 ° 38 3.8% 3 5.3% 5 4.6% 5 4.2% 6 2.1% 3 2.4% 3 4. 6% 6 §.8% 5 4.9% 2 5. 9%
£91 - £100 53 5 3 3.3% 5 4.6% 4 3.3% 14 4. 9% 1 8.9% z 3.1% & 11.8% & 5.8% ¢ 0%
£101- £110 22 2.2% 2 2.2% 2 1.9 2 1.7% 6 2.1% 1 8% 3 4.6% 4 5.9% 2 1.9% ¢ [4:1 -
£111 - £120 27 2.7% 2 2.2% 4 2.7% 4 3.3% ? 2.4% 2 1.6% 3 4.6% 4] 5 4 3.9% 1 2.9%
121 - 130 10 1.0% 0 % 0 0% 4 3.3% 4 1.4% 1] 474 g 5% 0 0% 2 1.9% c %
£131- £140 3 3% o 0% Q 0% 1 8% 0 0% 1 8% 1 1.5% 0 0% .0 0% ¢ L0%
£141 - £150 9 L9 1 1.1x 2 1.9% Z 1.7 3 1. 1 8% a o Y 0% 0 0% Q Q%
£151 and over 19 1.9% 3 3.3% 2 1.9 [ 0% 5 1.7% 2 1.6% 2 1% 1 1.5% 4 3.9% ¢ Rz
Refused 8 8% ] 0% 1 9% 1 8% 4 1.4% 0 0% g 0% 2 2.9% 0 . 0% ¢ 0|
Don't know/ Varies 11z 11.1% & 8.7% 13 i2.0% 15 12.5% 35 12.2% 11 8.9% 10 15.4% 4 5.9% 10 9.7% 5 14.7%
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8

Q9. What proportion of your weekly grocery budget is spent on the main food and grocery shop? .
Base: All Zone
} 2 3. 5 7 8 LI _
Num % Num % Num ?6 Num % Num %, Num % Num % Num % Num %
Base: Ali respondents i 1002 ° 100.0% 92 100.0% 108 100.0% 120 100.0% 288 100.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100.0%
Less than 10% 6 .63% 0 0% [ 0% 1 8% 4 1.4% G 0% 0 0% 0 0% 1 1.0% [ 0%
10- 20% 32 3.2% 1 1.1% 4 3.7% 5 |4.2 6 2.1% 4 3,2% 1 1.5% 4 5.9% 6 5.8% 1 2.9
21 - 30% 44 4.4% 7 7.6% 1 9% 5 4w 13 4.5% q 3.2% 4 6% 7010.3% 2 1.9% 1 2.9%
31 - 40% 27 2. 3 3.3% 5 463 1 8% 16 3.5% 1 8% 3 4.6% 2 2.9% PN 0 0%
41 - 50% 55 5.8% 6 6.5% 7 6.5% s |4 25 8.7% 5 4ig% 4 6.2% 3 4% 1 1.0% ? 5.9%)
St - 60% G2 6.2% 9 9.8 3 2.8% 9 7.5% 14 4.9% 1 4 6.2% 6 8.8% 5 4.9% 3 6.8% _
61- 70% 55 5.5% 4 43 6 5.6% 7 5.8% 16 5.6% 3 2,4 3 4.6% 5 7.4% 6 5.8% 5 14.7%) .
71 - 80% 197 19.2% 16 17.4% 18 16.7% 26 21.7% 50 17.4% 27 21.8% 12 18.5% 14 20.6% 23 22.3% 6 17.6%
81 - 90% 114 11.4% 7 786 12 1L.% 17 P4a.2% 33 1LS% 16 12.9% 5 7.7% 7010.3% 13 12.6% 4 11.8%
91 - 100% 167 16.7% 19 20.7% 18 1T.6% 17 l:m.z% 48 16.7% 26 21.0% 11, 16.9% 6 B.8% 1B 17.5% 3 B8 u
Refused 8 B 0 0% 1 9% ¢, .0% 1.7% 1 .8% 1 L.5% ¢ 0% 4 0% 0 0% .
i
Don't know/ Varies 237 23.7% 20 2L.7% 32 29.6% 27 [22.5% 64 22.2% 28 22.6% 17 26.2% 14 20.65 26 25.2% g 26.5%
Q10. In addition to your main food shopping trip, do you usually do any top- up food/ grocery shopping (i.e. small purchases of top- up
shopping goods such as
sugar, bread, butter, miik, eggs, etc)? '
i
Base: All Zone
...Jespondents
Num % 1 2 3 5 7 8 9
Num % . Nom % _..Num % Num % Num %  Num_ % _ Num__ %  Num__ % Num_ % _ | y
Base: All respondents | 1002 100.0% 92 100.0% 108 100.0% 120 {00.0% 288 100.0% 124 100.0% 65 100.0%  6& 100.0% 103 100.0% 34 100.0%
Yes 630 62.9% 54 S8.7% 61  $6.5% 74 |6L.7% 183 63.5% 72 5B.1% 45 69.2% 48 70.6% 66 6A.1% 27 79.4%
No 372 37.1% 38 41.3% 47 43.5% 46 ' 38.3% 105 36.5% 52 41.9% 20 30.8% 20 29.4% 37 35.9% 7 20.6%
J8664 Bognor Regis Household Survey - Main Results Tabulations by Zone P
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Q11. Where do you uTuaIIy do your top- up food/ grocery shopping? .
Base: Those ‘ Zone
undertaking ! _
top- up
...shopping
Num % 1 2 3. A4 H 6 7 8 9
Num % INum % Num_ % Num % Num % Num % Num_ % __Nim % _Num %
] ,
Base: Those undertaking top- up shopping 630 100.0% 54 100.0% 61 100.0% 74 100.0% 183 100.0% 72 100.0% 45 100.0% 48 100.0% 66 100.0% 27 100.0% ‘
Morrison’s - 30 Bedford Street, , Bognor Regis 91 14.4% 6 11.1% 16 26.2% 13 17.6% 42 23.0% 3 6.9% 6 13.3% 2 4.2% [ 0% 1 3.7%
J %
Tesco - Shripney Road, Bogrior Regls 74 1L7% 4 7.491 32 19.7% 4 5.4% 340 18.6% 7 9.7% 2 4.4% 0 0% 10 15.2% 1 3.7% _
Co- Op 68 Rose Green Road, Bognor Regls 24 3.8% 11 20.4%I 4] 0% 11 14.9% 2 1.1% 4] 0% 0 0% 14 0% 0 0% 0 . 0% .
;g;f: Express - 15-17 Station Road, Bognor 2% 1 L% 2 33X 4 Se 10 55 1 Lax 0 0% 0 0% 0 % 0 0%
Trading Post - 10 Main Road, Barnham 6 2.5% 0O .mi: 0 0% 0 o o 0% 0 T.o% 1 2% 0 0% 30 15.2% 5 18.5%
Sai y's - Westh Rd, Chich 15 2.4% 1 1.9* 2 3% 2 2.7% 4 2.2 0 0% ¢ 0% 3 6.3% 1 L.Sx 2 7.4
:
;z;f;’ Express - 194- 196 Pagham Road, Bognor 15 2.4% 10 Js.sé;s o .o% 2z 2 L% 0 o o 0% 1 2.1% 0 0% 0 .0% ‘
Co-Op - 53 Hawthorn Road, Bognor Regis 12 L 1 L 0 0% 2 2% 9 4% ¢ 0% 0 o o0 0% 0 L%
iceland - 111 Queensway, Bognor Regis 12 1.9% ¢ NA 1 1.6% Q 0% 9 4.9% 1 I.4% (] 0% ¢ 0% 1 1.5% ] R4 -
Tesco, Broad Piece, Littlehampton s 1.9% Q _.0:% 0 0% o 173 [} 5% 1 1.4% 1 2.2% 7 14.6% 3 4.5% 0 0% .
|
Lidl - Peel Centre Shripney, Bognor Regis 11 1.7% [ 0% 3 4.9% 2 2.7% 4 2.2% 1 1.4% [ 0% 1 7.1% ] 0% 0 L O%]
' Marks & Spencer - 16 East St, Chichester 10 1.6% O O 1 Les 2 2.T% 7 LI 3 4% 0 0% o 0% 0 0%z 7.4% .
Waitrose Via - Ravenna, Chichester 10 1.6% 1 1~€|?% 1] 0% 3 4. 1% 2 1.1% 13 1.4% 0 0% ¢ 0% T 2 3.0% 1 3.7%
. _
One Stop (Tesco) - 4 Elmer Road, Bognor Regis 9 1.4% [} 0% 3 4.9% [ 0% 2 1.1% ¢ 0% 4 8.9% [+ 0% [¢] JO% 0 L0% .
|
(cont.) I
| _
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dl 1. Where do you usually do your top- up food/ grocery shopping?

Base: Those Zone
. undertaking
o top- up
p ... shopping e o 14 2 A 5 S S i 13 5 ot
Num % 1 2 3 4 5 6 7 8 9
Num %, Num % Num, % Num % %, Num % b % % Num - %
Co-Op - 152/156 Hawthorne Lane, Bognor Regis 5 8% G 0% [} 0% ¢ 0% 2 1.1% o 0% 0 0% 1 2.1% 1 1.5% 1 3.7%
‘ Tesco - Fishbourne Rd East, Chichester 5 ¢ % 1 L6 0 0% 2 1% ¢ 0% 0 0% 2 4o 0% 0 .0%)
Budgens - 107 Felpham Way, Bognor Regis 3 5% ¢ 6% 4] 0% ¢ 0% Q 0% 3 4.7% [} 0% 4] 0% (4 0% o %)
. Sainsbury's - 19- 27, High St, Litttehampton 2 3% 0 0% 0 0% 1 1.4% 3 Y 05 0 0% 0 Ko S 0% 0 %
Tesco - 35 South St, Chichester 2 3% ¢ 0% 0 0% 0 0% 3 5% ¢ 0% 0 0% 0 B% 1 15% 0 0%
Tesco - 7- 8 East St, Chichester 2 3% 0 0% 0 0% 0% 1 5% © O 1 2.2 0 5 0 0% 0 .0%
- Internet -~ " , 2 3% ¢ 0% 0 0% 0 0% 0 %0 0% 1 2% 1 2.1 o 0% 0 0%
. Alldays - 3- 6 The Square, Barnham 1 2% 0 0% 0 0% 0 0K 0 0% 0 050 0% © 0% 115 0 .0%)
Alldays - 82 Flansham Lane, Bognor Regis 1 2% 1 Lew 0 0% e 0% g %0 0% 0 0% ¢ 09 0% 0 0%
3
. Somerfield - 81 High St, Selsey, Chichester 1 2% ¢ 0% 0 0% 0 %1 5% 0% 0 % ¢ 0% 0 0% e N
b 3 o " 1
Somerfield Stores - 97, Wick St, Wick, 1 2% 6 0% 0 .0% 0 0% 0  .0% 0 0% ¢ 0% 1 2.1 0  .0% ¢  .0%
Littlehampton
. (cont.)
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' Q11. Where do you usually do your top- up food/ grocery shopping?
Base: Those | Zone
undertaking
top- up
...Shopping
Num % i 2 3 6 7 8 9
Num % Num, % Num % Num % Num % Num %
— Local stores, Bognor Regis 70 11.1% 3 $.6% 11 15.0% 18 9.7% 10 22.2% 2 4.2% i 0%
' Local stores, Felpham 22 3.5% 0 0% 0 0% ¢ o 0 % 22 30.6% O 0% ¢ 0% 0 % 0 ox} .
Local stores, Barnham 21 3.3 0 o 0 0% ¢ [ ] 0% 1- 1.4% 2 4.4% 1 2.1% 16 24.2% 1 3.7%
Co- op, Yapton, Artindel 14 2.2% ¢ %0 0% 0 0% 6 0% 0 0% 0 0% 14 29.29 1 0% 0 0%
y Local stores, Middleton on Sea 14 2.2 ¢ 0% o o0 % 0 0% 2 2.8% 12 26.7% O W% 0 0% 0 o%|
Local stores, Chichester 10 1.6 1 3.9% 2 3.3% 1 1.4% 1 s% 0 0% 0 [ S L% 4 61X 1 3.7
Local stores, Yapton 0, 1.6% a 0% 4] 0% 0 0% 0 0% h) 1.4% 1] 0% 7 14.6% 0 % z 7.4%
Co- op, The Square, Barnham, . N . v . &y
Bognor Regis 7 1.1% 1 1.9% 0 [ [ ] 0% 1 1.4% 0 0% 0 0% 4 6.3% 1 3.7%
‘ ggggp' Felpham Way, Bognor 6 1.0K 1 L9 0 .0% 0 0% 0 .0k ¢ S.6% 1 2.2% 0O % o 0% o o%
Local stores, Eastergate 6 1.0% 0 0% ] L% ¢ 0% Q 0% ¢ 0% [} 0% ] L0% ] 9.1% ¢ ' 0%
il One Stop, Hawthorn Road, . , " "
. Other Bognor Rete 6 1.0% 0 0% ¢ 0% ¢ o 5 2.7 0 0% 1 2.2% ¢ o 0 o e 0%
Local stores, Littlehampton 5 L8% ¢ 0% 0 0% 4] 0% [4] % 3 4,2% Q 0% 1 2.1% [§] 0% 1 3. 7%
Local stores, Worthing 5 8% 0 0% 0 0% 0 0% 5 2.7 ¢ 0% 0 0% 0 0% 0 0% ¢ . O%|
i Tesco Express, Aldwick Road, - \ . o
‘ Bognor Ragts 5 8% 0 o o % 1 1.4% 3 1.6%  © o o [ [ o 1 3.7%
Co- op, Queen Street, Arundel 4 &% 0 0% 0 0% 0 0% 0 0% 6 0% 0 0% 0 0% 0 0% 4 34.8%)
Co- op, Goring 3 8% ¢ 0% 0 o0 0% 3 18w o 0% 0 o% 0 0% o NS .0%)
e Jordan Butchers, Rose Green . . o < - "
' Road, Bogrior Regis 3 % 1L 19% 0 [ 4% 1 5% ¢ 0% 0 0% © 0% 6 o% ¢ . 0%
Local shops, Worthing 3 5% ¢ @ 0 %0 0% 2 1% 1 4% 0 OE 0 0% 0 0% 0 N
Local stores, North Bersted 3 3% 0 0% 3 4.9% ¢ 0% 0 K 0% 0 0% ¢ 0% 0 %0 .0%|
— Local stores, Pagham 3 5% 20 37RO O% 1 1.4% 0 o0 0% 0 0% G 0% 0 0% 0 .o%|
. tocal stores, Runcton 3 %6 0% 0 -2 0%z 1% 1 1.4% 0 0 0% O 0% 0 % C 0%
. (cont.)
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Q11. Where do you usu‘ally do your top- up food/ grocery shopping? .
Base: Those ‘ i Zone
B undertaking
. top- up |
... EPOPPRINY | _
Num % 1 | 2 3 4 s 6 7 8 9 '
Num % Nu;m %...Nom_ % Num . .% _ Num % Num % Num % .0Num. % _ Num._ %
Middleton, Farmshop 3 5% 10 1.9% 00 0% o 0% 1 5% 0 0% L 2.2% O 0% 0 0% 0 0%
Runcton Farm Shop, Lagness P . . - " , . . " ,,‘k . _ . L
Road, Runcton, Chichester 3 5% 1 L |0 0% 2 2w 0 0% ¢ 0% 0 0% 0 0% 0 0% 0 0%
Various 3 5% 10 19 [0 0% 0 0% 2 LIX ¢ 0% 0 0% 0 %00 0% 0 0%
- op. Ui , . ;
ggs:&'(;d”“"" Avene, 2 3% 2 3.7% |6 0% 0§ .08 0 0% G 0% 0 0% 0 .0% 0 0% 0 .0
Co- op, Newland Street, . 1A ] ! . " v ’ i
Worthing . 2 3% 6 0% |0 0% ¢ o% 0z LI ¢ 0% 0 0% 0 Q0% 0 %0 0% .
Co op, Pagham 2 3 02 3w lo 0% e 0% 0 0% © 0% 0 %0 0% 0 0% 0 .0%
Farmshop, Climping, " - . " " "
Littlehampton 2 3% 0 0% |0 0% ¢ 0% 0 0% 1 1.4% 0 0% 1 w0 - .0 -
Local Farm Shop, Middleton 2 3% o 0% 0 0% e 0% [} 0% 1 1.4% 1 2.2% o 0% 4] 0% ¢ . 0% .
Local stores, Shoreham by Sea 2 3% 0 0% [} 0% o 0% 2 1.1% [ 0% [ 0% 0 0% [¢) L% ] 0%
Other Local stores, Aldwick 2 3% 0 0% |0 0% 2 2% 0 L 0% G 0% 0 %0 Q%0 [ S 0%
Local stores, Climping 2 3% 0 0% ;0 0% 0 0% [} 0% 1 i.4% ] 0% 1 2.1% 0 0% 0 0% i
“;2;?; stores, Goring, Bognor 2 3% 0 .o |0 0% 0 0% 1 5% 1 34 0 0% 0 .0k 0 0% 0 0% . '
Local stores, Lagness, p ae - Ty N . . i~ |
Chichaster 2 3% ¢ 0% 01 1.6% 1 1.4% 0 0% 0 o 0 0% 0 o0 0% 0 . I
Local stores, Westergate - 2 3% ¢ 0% 0 0% 0 0% a 0% i 0% [ 0% 0 0% 2 3.0% 0 0% .
Somerfield, Ham Road, p . e ;
Shoreham by Sea 2 3% 0 0% . 0 0% . O 0% 2 11% 0 0% 0 0% 0 0% 0 0% 0 .U%F
Asda, Purbrook Way, Havant 1 2% 0 0% |0 0% 1 L4% 0 0% 0 0% 0 0% 0 0% 0 0% 0 0% B
Baird's Farm, Crookthorne Lane, , o " 4 . . [
Littlehampton 1 2% 0 0% 0 0% 0 0% 0 0% 0 0% 0 0% 1 2% 0 0% 0 0% .
g;’éi‘;"' Harbour Road, Bognor 1 2% 1 1e%l 0 6% 0 0% 0 0% 0 .0K 0 6% 0 0% 0 0% 0 O
(cont.) .
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Q11. Where do you usually do your top- up food/ grocery shopping? ‘
Base: Those Zone
undertaking _
top- up
....shopping B -
Num % 1 2 3 4 5 6 7 8 [
Num_ % INum %  Nem % Num_ %  Num % Num %  Num__ % _ Num % _ Num._ %
g:gl(;p' NyeWood Lane, Bognor 3y 3 LM’ o % 0 0% 0 .0% 0 . 0 0% 0 .0k 0 .0% 0  .0% e
Ford market 1 2% 0 0% 0 o ¢ % o0 0% 1 L.4% 0 0% 0 0% 0 0% 0 0% .
tceland, South Street, Chichester: 1 2% 0 0% 0 0% 0 0% 0 0% © %0 0% e 0% 1 1L5% 0 L%
Local stores, Chichester and 1 % o .8 o .0% o 0% 0 .e% 0 .0% 0 .0x 0 0% 0 .05 1 3.7% ‘
Arunde! !
Local stores, Shripney 1 2% 0 0‘7 1 1.6% o 0% 0 0% 0 0% 1) o% 14 0% [ 0% 0 . 0%
Local stores, Woodgate 1 2% [} 0% (4] o% [} 0% [¢] L0% g 0% 0 0% ¢ g% 1 1.5% [1] . 0%
Mobile Farmer's Market, Slindon 1 % ¢ 0% 0 0¥ o o0 0% 0 0% 0 0% 6 0% 0 0% 1 3.7
-One Stop, Middleton 1 2% 0 m:a 0 0% 0 0% 0 0% 0 0% 1 2.2% 0 0% 0 0% 0 0%
One Stop, The Parade, Durlston ; . o & 0/ . o 5 I
Drive, Bognor Regis 1 2% 0 %1 L 0 0% 0 0% o 00 % 0 0% 0% 0 0%
th : . : X -
Other Parsonage Farm Shop, | R . -
Parsonage Farm, Yapton Road, 1 2% [ 0% 0 0% ] 0% [¢] 0% 0 L0 [} 0% 1] X 1 1.5% 0 0%
Barnham, B :
Premier, Chichester Road, 1 2% o .k o 0% 0 0% 1 .5% 0 .0% 0 .0% 0 0% 0 0% 0 0%
Bognor Regis | ;
Premier, Gordon Avenue, 1 % ¢ 0% 0 .0% 0 .o% 1 5% 0 . 0 0% 0 0% 0 0% 0  .0%
Bognor Regis [
Rookery Farm, Felpham 1 2% 0 o‘m 1 1.8 O 0% 0 0% 0 R 0% 0 0% 0 0% 0 0%
Shell Garage, Chichester Road, 1 % 6 L% 0 0% 0 0% 0 0% 6 .0% 0 0% 6 0% 0 0% 1 37N |
Arunde} i -
ramertey post Office, Bognor 1o 0 o[x ¢ % U 0% 6 0% 1 14% 0 0% 0 0% 0 0% 0 .0 .
Tesco, New Road, Worthing 1 2% © K 0% 0 0% 1 5% 0 0% 0 0% 0 0% 0 0% 0 0%
. i v
Worthing market 1 2% 0 0% 0 R 0% 0 0% 0 a5 0 0% 1 21% 0 0% 0 0% -
! _
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’ . Q12. Why do you choose to use Q11 for your top- up food/ grocery shopping? *
Base: Those Zone
undertaking
_ top- up
i woers SOPPIIG et o s s e e SR A 3 N . A A 5 8 o S 0
' fNum % 1 2 3 4 5 6 7 8
: Num % Num % Num % Num % Num % Num % Num % Num % Num %
Base: Those undertaking top- up shopping 630 100.0% 54 100.0% 61 100.0% 74 182 100.0% 72 100.0% 45 100.0% 48 100.0% 66 100.0% 27 100.0%
Better value for money Yoz 4.0% 2 3.7% 2 3.3% i 1.4% 11 6.0% 2 2.8% 2. 1 2.1% 2 3.0% 3
Convenient to home ’ 307 62.2% 41 75.9% 33 54.1% 42 56.8% 116 63.4% 51 70.8% 29  64.4% 28 S8.3% 41 B2.1% 11  40.7%
Convenient to work , s 7.3% 10 L9% 10 16.4% 5 6.8% 11 6.0% [ 2 4.6% 3 6.3% 5 V.6 3 11.1%
_ Easy to get to . 39 6.2% 73 8 . 13.1% 2 2% 12 6.6% 6 8.3% 3 6.7% 4 5.3% 3.0% Q 0%
. Good friendly service / staff .10 1.6% 0 0% 0 0% 2 T 2 1% 1 1.4% z A 2 4% 1 1.5 0 0%
Good/cheap parking 3 1.4% 1 1.9% 1 1.6% 30 4% 2 1.1% 1 1.4% 1 2 o 0% 0 0% 0 0%
Good bus service 2 3% 0 0% 4 [ 2 2T 0 0% [} .05 [\ K o .0% 9 0% 0 N
i Habit / always used it : ] 1.3% s 0% 4 0% 1 1.4% ¢ 0% 0 0% 1 2% ¢ 0% 2 3.0% 4 14.8%
. Has petrol station ' 1 2% 7 O3 ¢ 0% 0 0% [/ .05 0 LO% 0 0% 0 0% 3 0% i 3%
Lower prices 28 4.6% 1 1.9% 1 L.6% 30 4.1% 9 4.9% 1 1.4% 1 24 11 16.7% 0 .05
e Other shops / services nearby / convenient 23 4.6% 3 1.9% 5 - B.2% Z 2.7% 10 5.5% 1 1.4% 3 6.7% 1 2. 1% é 6.1% 2 7.4% !
‘ Preference for retailer ; 29 4.6% 1 1.9% 2 3.3% 3 4.1% 11 6.0% 3 4.2% 3 6.7% 2 L2 2 3,06 2 7.4%
Quality of goods bo6T 10.6% 2 7.45 5 8.2% 1 13.9% 18 9.8% 7 9.7 1% 16 20.8% 4 6% 4 14.8%
Range of goods available 43 ?.8% 6 1L.1% 6 9.8% 4 5.4% 14 T.T% 1 1.4% S 11.1% 3 6.3% 5 7.6% S 18.5%
. ) (cont.) '
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‘ Qi2. Why do you choose to use Q11 for your top- up food/ grocery shopping?
Base: Those - Zone N
p - undertaking
' top- up
4 <.....SNOPRINgG
#Num % 1. 2 3 4 5 6 7 8 9
¢ N Num % Num % Num %, Num % % Num % % Num % %
= Supports local trade ' 12 1.9% b 1.9% 4] 0% T2 2.7% 2 1. 1.45% i 2.2% 1 2.1% 1 i 11.1%
' Good offers : 6 105 0 [ 2 3.3% 2 2.7% 1 %% o .0% 0 0 0% ) 1.5% 0 0%
§
Work there ¢ 5 8% 0 0% 0 0% 4 0% 3 1.6% ¢ 0% 12.2% 0 0% 1 LS 0 0%
Late opening hours : 4 6% 1 1.9% 0 0% 2 AT 0 0% ¢ 0% 0 0% 0 0% 0 0% i 3.7%
. On route ¢ 3 5% 0 .0% 0 .0% L4 1 5% [} 0% 0 [ 4 0% 1 1.5% 0 %
Other Goods delivered to the door }i 2 3% 4] 0% ¢ 0% 0 % (4] 0% ¢ 0% i 2.2% 1 2.1% ] 0% 0 %
No reason ' 2 3% 0 0% 1 1.6% 0 0% 1 .5% 4 0% 0 0% 0 0% o 0% 4 0%
Compact ; 1 2% ¥ 0% [\ 0% 0 0% 1 5% ¢ 0% 0 0% 0 0% o ;4 4 0|
s
Larger Store $ 3 L% 1 L9 [ 0% 0 0% 0 % ¥ 0% 0 0% 0 0% [} 0% ] 0%
School run 1 2% 0 0% 0 0% 0 0% Q 1 i.4% 0 0% Q 0% 0 0% 0 (4
Quiet store i 1 2% ¢ 0% ¢ 0% ] 0% 1 5% 0 .0% 0 0% s .0% 0 [\ 0 O

d
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|
Q13. How often do you usually Take such top- up food/ grocery shopping trips?
Base: Those { Zoné
undertaking
top- up |
...2hopping o]
Num % 1 2 I3 4 5 6 7 8 9
|

Num %......Num % Num % Num % Num % Num % Num % Num %.......Num %

Base: Those undertakin . :
top- up shopping aking 63¢  100.0% 54 100.0% 61  100.0% 76‘ 100.0% 183 100.0% 72 'TLi)C',O% 45 100._0% 48 100.0% 66 100.0% 27 106.0%

Daily 35 5.6% 3 5.6% ¢} 0% 6' 8.1% 14 7.7 3 4.2% q R.9% s 2.1% 3 4.5% 1 3.7%
More than 5 times a week 3 8% 2 3.7% Q 0% Z‘ 2.7% ¢ 0% [} : 0% 1 2.2% o 0% 0 0% 0 L 0%|
4- 5 times a week 31 4.9% 3 5.6% 4 6.6% i 2.7% 8 4.4% 1 1.4% 4 8. 9% 1 2.1% ? 10. 6% 1 3.7%
2- 3 times a week 246 39.0% 19 35.2% 21 34.4% 25! 33.8% 71 38.8% 27 37.5% 21 46.7% 23 47.9% 7 ) 40, 9% 12 44.4%]
Once a week 238 37.8% 24 44.4% 30 49,24 26 35.1% 65 35.5% 32 44 4% 13 28.9% 17 35.4% 23 31.8% 10 37.0%
Less than once a week 75 11.9% 3 5.6% G 9.8% 13" 17.6% 25 13.7% 9 1 12.5% 2 4.4% & 12.5% 8 12.31% 3 11.1%
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Q14. Thinking about top- up f?od/ grocery shopping, where do your trips usually start?
Base: Those [ Zone
undertaking H
top- up
....5hopRing }
Num % 1 P2 3 4 5 [ 7 8 9
Num_ % Num| % Num_ % Num_ % Num %  Num %  Num_ %  Num % __Nm..5%
i /
Base: Those undertaking top- up shopping; 630 160.0% 54 100.0% 61| 100.0% 74 100.0% 183 100.0% 72 100.0% 45 100.0% 48 100.0% 66 100.0% 27 100.0%
. ]
Home 535 s4.9% 49 90.7% S1  83.6% 63 B85.1% 165 89.1% S8 B0.6% 39 86.T% 3 79.2% 52 78.8% 22 61.5%
 fwork 68 10.8% 3 5.6% % 13.1% B 10.8% 15 8.2% g 12.5% 4 B.9% 6 12.5% 10 15.2% 5 16.5%
Goods defivered 5 8% 1oL 0 % 0 0% 1 5% 0 0% 1 2.% 1 2% i LS 0 0%
University/College/School 3 5% D 0% 0 0% 1 La 0O Q0% 1 l.4% O 0% 0 o% 1 1.5% 0 .0
Other shopping 4 6% 0 0% ’1 1.6 0 L% 1 5% 0 0% 0 0% 1 2. 1 Ls% 0 0%
Friend's/Relative's home ©3 5% 0 0% f) 0% 1 1.4% 1 .S% 1 1.4% 0 0% ¢ 0% 4} 0% 0 0%,
Bognor town centre 2 L3% ] N4 F 0% 1 1l.4% G 0% [} 0% 1 2.2%, [ 0% ¢ 0% 0 . 0%}
Don't know/Varies 2 .3% 0 0% 0 0% Q 0% - 2 1.1% [ 0% [ 0% 0 0% 1] 0% 0 0%
Gym . 3% 0 b %0 0% 0 0% 0 % 0 0% 2 42 0 0% 0 0%|
\
Other Day trip 3 2% 0 0% 11 1.6 0 0% C 0% 0 2 0 %0 0% 0 0% 0 0%
Garden centre 1 2% 1 1.9% io 0% 0 LO% [ 0% a .0% 0 0% i 0% [} 08 0 . 0%)
Golf 1 %0 0% 0 0% 0 0% 0 0% 0 00 0% 0 0% 1 L% 0 0%
Library 1 2% 0 0% 0 0% 0 0% 0 0% 1 1.4% 0 0% 0 o% 0 O0% 0 0%
school run 1 2% 0 0% J 0 0 0% 0 0% 1 1.4% 0 ox 0 % 0 0% 0 .0%
Works there H 2% 0 0% {0 0% 0 0% ¢ 0% 1 14% 0 0% 0 %0 0% 0 0%
| ‘ J8664 Bognor Regis Household Survey - Main Results Tabulations by Zone
' Research and Marketing plus
November 2007

L

l ) Page 24
|

l




3
:

@

® 0

ARUN DISTRICT COUNCIL:BE/1/08

, Q15. How did you travel to do that top- up food/ grocery shopping? ~
Base: Those Zone
undertaking
top- up
......ShOpPINg e s e st e s e+ e £ e A e £ S 1 i .
Num % 1 2 3 4 7 8 9
Num_ . % Num % % %....Num % . MNum_ %  Num % Num % _ Num %
B;“: Those undertaking top- up 630 100.0% 54 100.0% 61 100.0% 74 183 100.0% 72 100.0% 45 100.0% 48 100.0% 66 100.0% 27 100.0%
shopping
Car / van (as Driver) 277 44,006 22 40.7% 31 50.8% 34 45.9% 63 34.4% 38 S2.8% 16  35.6% 21 43.8% 36 S4.5% 16 59.3%)
Walk 253 40.2% 23 A2.6% 17 27.9% 28 37.8% 93 50.8% 26 36.1% 20 44.4% 73 47.9% 21 31.8% 2 7.4%
Car / van (Passenger) 40 6.3 5 9.3% 3 4.9 5 6.8 10 5.5% 4 5.6% 4 6.9% 1 2.1 3 4.5% 5 18.5¥
Bus 7 e 2 LT% 6 98K 3 4ax 3 6% 2 2.8% 4 8.9% 1 2.1% 2 3.0% 4 14,89
Bicycle 24 3.8¢ 1 L9% 3 4.9% 4  S.4% 11 6.0% 3 1.4% 0 0% 1 2. 345 0 0%
Goods delivered 5 &% 1 1% 0 0% 0 0% 1 %0 0% 1 2.2% 1 2.1% 1 1.5% ¢ 0%
Motorcycle / moped 2 3% ¢ 0% 1 1685 0 0% 1 5% 0 %0 0% 0 0% 0 o ¢ 0%
Taxi 2 3 0 0% 0 0 0% 1 8% 1 1.4% 0 0% 9 0% 0 0% 0 L0
Other 0 0% 0 0% 0 o0 RIS W% 0 0% 0 0% 0 o o [+ S 0%
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Q16. Where do your top- up food/ grocery shopping trips usually end?
Base: Those Zone
undertaking
- top- up
.....shopping
Num % ] 4 7 8 9
Num . % % %o NUM K Nem % Num % Num % Num % Num %
f;;;:p'ir:g‘e undertaking top- up 630 100.0% 54 100.0% 61 100.0% 74 106.0% 183 100.G% 72 100.0% 45 300.0X 48 100.0% 66 100.0% 27 10G.0X
Home 602 95.6% 57 93.4% 73 95.6% 176 96.2% 66 B1.7% 44 97.8% 44 917X 65 98.5% 25  92.6%
Work 13 2.1 ¢ 4.9% 1 1.4% 1 $% 4 5.6 D 0% 2 4m 0 0 2 7.4%
Goods delivered 5 81 0% 0 0% 1 % 0 OX 1 2.% 1z2a% 1 1.s% 0 0%
Meeting friends/relatives 3 5% 1.6% a 0% 1 5% ] 0% [¢] 0% 4] 0% 0 0% o 0%
Bognor Regis town centre 2 .3% 1 L0% 0 0% 3 5% [ 0% €] 0% 1 2.0% 0 LO% 4 0%
Other Leisure activities 2 3% 0 0% 0 0% 1 S% 1 143 0 0% 0 0% 0 0% © RO
School run 2 3% 0 0% 0 s 1 5% 1 1.4% 0 0% 0 0% ¢ 0% 0 0%
Dor't know/Varies 1 2% 6 0% o 0% 1 5% 0 0% 0 0% 0 0% 0 0% 0 0%
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Q17. How much did you spend o"n your last top- up food/ grocery shopping trip? .
Base: Those { Zone
undertaking
' top- up
i_..shopping -
i Num % 1 2 4 5 6 7 8 9 ‘
} Num... % Nem %  Num | % Nom % . Num. %  Nom.. %._.Nem. % . Num % __ Num. %
f:;_eiu :”s‘;‘?p:{‘:;“ak'"g | 630 100.0% 54 100.0% 61 100.0% 74 | 100.0% 183 100.0% 72 1200.0% 45 100.0% 45 100.08 G5 100.0% 27 100.0%
£10 or fess 371 56.9% 34 63.0% 32 52.5% 43| S6.1% 113 BL.Y% 47 65.3% ' 28 62.2% 26 34.2% 37 S6.1% Ll 40.7% i
£11- £20 : 157 24.9% 17 31.5% 17 27.9% 15| 20.3% 46 25.1% 12 16.7% 12 26.7% 15 31.3% 17 25.8% 6 22.2% .
£21- £30 ;41 6w 2 T 2 3.3% 4 s5.4% 10 5.5% 4 5.6% 12 5 10.4% 7 10.6% 6 22.7%
£31- £40 P16 2.5% ) 0% 3 49% 4l 5.4% 6 3.3 3 4 0 0% 0 0% 0 0% 0 .0%|
£41 - £50 Lo 8% 0 0% 1 L.y 1 148 0 0% 1 1.4y i 0% 1 2.1 0 % 1 3.7 ‘
Over £50 ’ 3 5 0 0% 0 0% 1 . 1.4% [} % 1 143 [ 0% 1 2% 0 0% 0 0¥
Refused f 4 6% 0 0% 0 0% o’ 0% 1 5 0 % 1 2.2% 0 0% 2 3.0% 0 .0%|
Don't know/ Varies b3 5% FR -4 6 9.8% r:f 8% 7 3B 4 5.6% 3 6.7% 0 0% 3 4.5% 3 111 -
| o
Q18. in which City/ Town Cent’re do you go most often to buy clothing and footwear? §
f Zone .
1 2] ) 5 6 7 8 9
Num . % Num 1% Num %....Num__ % %..Num__ % Num %  Num % 3
Base: All respondents 1002 100.0% 92 100.0% 108 100.0% 120 100.0% 124 100.0% 100.0% 68 100.0% 103 100.0% 34 100.0% .‘
Chichester 432 45.1% A4 47.8% 44 |40.7% 66 55.0% B3  28.8% 57 46.0% 25 36.5% 33 48.5% 57 55.3% 23 67.6%]
Bognor Regis 285 28.4% 26 26.3% 44 a0.7% 29 26.2% 99 34.Ax 34 27.4% 12 1B.5% 12 7.6k 24 3.3% 5 14.7%
Don't buy 70 7.0 9 0.8% 4 |3.7% 5 42% 21 7.3 12 9.7 9 13.8% 5 7.4% 2 L.9% 3 B.8% y
Worthing 66 6.6% 1 onax 2 Lok s 42% 33 1L5% 8 655 7 10.8% 7 10.3% 2 L9% 1 2.9 ‘
Littlehamptan 6 & e % 0 0% 0 T 0 0% 0 0% 1 L.S% 5 7.a% 0 0% 0 0¥
Arundle 1 A% 0 0% 0 o ¢ 0% 0 K %0 0% 0 0% 0 0% 1 2.9%
(cont.) '
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Q18. In which City/ Town Ce]htre do you go most often to buy clothing and footwear? ‘
) ;
-Base: All - Zone
..Jes _
1 ; 5 6 7 8 9
Num % Num ; % Num % Num % Num % Num % Num % Num % .
Portsmouth 42 4.2% 3 3.3% 4| 375 4% 16 ek 3 3 a6% 2 2.9% 5 - 4.9% 1 2.9%
Catalogue/Mail Order 41 41% 8 BTH 2| 1.9% 8  6.7% 10 5.5 3 2.4% 3 465 O 0% 7 6.8 0 0% )
Brighton 20 2.0% 0 0% 3] 2.8% 0 0% 14 A 3 &% 2wk 0 0% 0 0% 0 0% .
Internet 7 %0 0% L 9% 0 0% 3 L% 0 0% 10 LS 1 LS 1 Lo 0 0%
Southampton 6 6% 0 0% 1 o 1 8% 2 7% 2 &0 00 0% 1 Lm0 0%
Centrai London 5 5% 0 0% 0 o 1 8% 1 3% 8% 1 1.5% 0 O% 1 1.0% 0 0% _
Don't know/Varies 4 4% 1 1,i% 1 9% 0 X% 1 .3% 0 0% [} 0% [ .0% 1 1.0% 0 0% .
Abroad 3 3% 0 0% 0 0% 0 0% 1 3% 1 &% 0 0% 0 0% 1 Lo 0 0%
Ashford 1 %0 0% o] %0 0% 0 0% 1 8 0 0% 0 0% 0 0% 0 0%
gath 1 A% 0 ox 1l % 0 0 0% 0 0% 6 0% 0 0% -0 0% 0 0% p
Coventry 1 A% 0 0% o[ 00 - SR SRR - S o0 %0 0% 0 0% 0 0¥ '
Other Crawley 1 2% 0 0% 0 % 0 o0 R 0% 1 18 0 0% o 0% 0 0%
Croydon 1 a% 0 0% 1! 9% o 00 0% 0 0% 0 0% 0 %0 0% 0 0%
Guildford 1 % 0 0% 0 0% 0 0% © 0% 0 0% © o 1 1% 0 0% 0 0% .
?;gfeﬁ:‘d Retail Park, 1 a6 0% o! 0% 0 0% 0 0% 0 o080 0% 1 1.5% 0 0% 0 Ok
Ireland 1 A% 0 %0 0% 0 ox 1 3% 0 0% 0 %0 0% 0 0% 0 0%
Kingston 1 A% 0 0% 0 0% 0 o% 1 3% 0 Oo% 0 0% 0 o% 0 0% 0 .0%|
Midhurst 1 a0 0% 3 0% 0 0% ¢ 0% 0 0% 0 [ 0% 1 1.0% 0 0% ‘
Newcastle 1 w0 o 4 0% 0 0% © 0% 0 o8 6 0% 1 1% 0 0% 0 0%
Postal order 1 A% 0 0% (‘: 0% 0 o0 0% 1 8% 0 0% 0 0% 0 o0 0% .
Shoreham 1 A% 0 0% 6 0% 0 o ¢ 0% 1 8% 0 0% 0 0% 0 0% 0 0% .
Sutton 1 ® 0 0% i) 0% 0 0% 1 3% 0 0% 0 0% 0 0% 0 0% 0 0|
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Q19. Roughly what proportion of your spending on clothing and footwear do you spend at Q18?

Base: Those buying Zone
Num % i o~
Num %
lotmesfoamment 932 109.06 3 1z 200
Less than 25% 161 17.3% 18 § 7.1 5 10.7% 12 19.0% 21 20.8% 4 12.9%
25% to 49% 68 7.3 H 5 5.5% 3 5.4% 5 7.9% 5 5.05% 3 9.7%
About half 115 12.3% 13 e 16.1% 8 14.3% 10 15.9% 9 4 12.9%
51% to 75% 118 12.7% 7 19 17.0% & 14.3% 11 17.5% 11 5 16.1%
76% to 100% 215 23.1% 15 28 25.0% 11 19.8% 14 22.2% 29 28.7% 7o22.6%
Refused 3 : .3% 0 ¢ 0% 4 0% [ 0% 0 % [} 0%
Don't know/ Varies 252 27.0% 23 34 36.4% 20 3. A 26 25.7% & 25.8%
Q20. Which other City/ Town Centre do you visit most often to buy clothing and footwear?
Base: Those buying Zone
... clothes/footwear - Rp——
Num % ) 2 3 4 5 B 7 8 9
. Num % Num % Num %....Num % Num %....Num % Num % Num % Num %
Base: Those buying clothes/footwear 932 100.0% 83 100.0% 104 100.0% 115 100.0% 267 100.0% 112 100.0% 56 100.0% 63 100.0% 101 100.0% 31 100.0%
No other 269 28.9% 26 26.3% 32 30.8% 30 33.9% 94 35.2% 37 25.6% 19.6% 11 17.5% 23 22.8% 7 22.6%
Chichester 205 22.0% 21 25.3% 25 24.0% 24 20.9% 51 19.1% 25 20.5% 17 30.4% 13 20.6% 22 21.8% 9 28.0%
Bognor Regis 132 14.2% 20 22.1% 7 6.7% 19 16.5% 30 11.2% 18 16.1% S 8.9% 11 17.3% 18 16.8% 3 9.7
Worthing ) 115 12.3% 10 12.0% 11 10.6% 13 9.6% 32 12.0% 21 IB.B% 13 23.2% 7oI1ax 5 7.9% 2 6.5
Littiehampton 15 1.6% 4 .0% 0 0% o 0% 2 7% 2 1.8% 9 0% 6 9.5 5 5.0% 0 . 0%|
Arundle ' [ 2% [ 0% 1 1.0 [\ 0% 1 4% ¢ L0% [ o5 0 0% ¢ 0% o 0%
(cont.)
J8664 Bognor Regis Household Survey - Main Results Tabulations by Zone
Research and Marketing plus
November 2007
. Page 29
'
Q20. Which other City/ Town Centre do you visit most often to buy clothing and footwear?
Base: Those buying Zone
Num % 1 4 8 N
Num % Num % Num % Num % % Num . % Num %
Portsmouth 7 §.3% 8 9.6 14 13.5% 9 7.8% 21 7. 4.8% 7 6.9% 3 9.7%
Brighton 23 2.5% 2 2.4 3 2.9% 1 9% 11 4. 3.2% 7 2.0% g %)
Southampton 22 2.4% [ W29 5 4.8% 1 9% § 3.4y 1 .9% 0 0% 0 0% 4 Aum I 3%
Central London 14 1.5% 9 0% 1 1.0% 2 1.7 4 1.5% 4 0% Z 3.6% 4 6.3% 1 L0% [ L)
) Catatogue/Mail Order 3 1.0% g o% 1 1.0% 2 L7 1 45 2 1.8% 0 0% g 0% 3 3.0% ] 6%
Internet 6 6% [ 4 g 0% 4 0% 2 7% 1 9% [ 0% 2 3.2% b % 1 3.2%
Guildford 4. 4% 0 0% o 0% [\ 0% 2 7% ¢ 0% [ 0% [ o% © 0% z 8.5
Reading 4 4% 0 0% ¢ 0% 1 9% o 0% 1 9% 1 1.8% 0 O% [V 0% 1 3.2%
Farham 3 5% 1 1.2% ¢ 0% 1 9% 0 0% ¢ .0 0 0% 1 1.6% o 0% 0 0%
Hedge End, Southampton 3 74 [} 0% 1 1.0% 1 9% o L0% 0 LO% ¢ L0 0 0% 1 1.0% [} . (%]
Shoreham 3 3% 0 o ¢ 0% i 0% 1 % 0 0% [ LO% 7 3.2% [ 0% [\ 0%
; Crawley 2 2% o Lo% [ 0% 0 0% 4 .0 1 0% [ % 1 16w 1 1.0% ] .o
other Horsham 2 2% 0 0% ¢ 0% 0 0% 1 R [ 0% 0 0% o Lo 1 L0% g .0%|
Kingston 2 .28 0 0% [ 0% 1 9% 4 0% 1 9% 4 0% ¢ ox [ 0% 0 R4
Peterborough 2 2% [l 0% ¢ 0% 9 0% 1 4% ¢ a% [} 0% 0 0% 110 ¢ %)
Southsea 2 2% 0 0% [ 0% 1 9% 1 % o 0% [ 0% 0 .05 i 0% [\ 0%l
Abroad 1 1% 0 0% ¢ 0% 4 % G 0% ¢ 0% 0 0% o 0% 1 1.0% [ .03
Birmingham 3 2 0 0% ¢ 0% [} % i 0% [ 0% 0 0% o 0% o 0% R 4
Bluewater, Kent 1 1% 0 0% ¢ 0% ¢ 0% 0 0% i 0% ¢ 0% I 0% 0 0% i 3.2
Bournemouth 1 1% [’ 0% 0 0% 0 0% 1 4% 0 L% ] o% 0 0% o 0w 0 0%
Cornwall 1 1% [} 0% ¢ 0% 0 0% o 0% 4 0% 9 0% 0 .0% 1 1.0% a 0%
Croydon 1 1% ] 0% [ 0% 1 9% 9 0% 4 0% 0 Nt 0% ¢ 0% 0 0%
Dorking 3 1% o 0% ¢ 0% ] 0% 0 0% [} 0% 1 1.8% o 0% [ 0% o %
Durham 1 1% 0 0% g 0% 0 0% [ 0% [ 0% 4 0% o 0% 1 1K 0 0%
Gloucester 1 1% [’ 0% ¢ 0% 9 0% 0 0% 1 R: 1 0% i o [ 0% o 0%
Ireland 1 1% 0 0% o 0% 9 0% 1 4% [ LO% [ 0% © N4 1 o% 0 0%
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ARUN DISTRICT COUNCIL:BE

.

Q20. Which other City/ Town Cer}tre do you visit most oftento buy clothing and footwear?
|
2

/

0

&

8

Base: Those buying Zone
. clothes/footwear .
Num % 1 3 4 S 6 7 8 9
. Num % Num % Num % Num % Num % Num % Num % Num % Num %
Lowestoft 1 1% 0 0% 0 0% 1 L9% 0 0% [ 0% 4 0% 0 0% 0 0% 0 0%
Maidenhead 1 L1 Q 0% I 0% ¢ 0% 1 A% [ 0% 0 % 0 0% [ 0% 0 . 0%
Morden, London 1 L1% 9 L0% 1 1.0% [ 0% 0 0% 0 0% 0 % 4] 0% Q 0% ] 0%
Other Sheffield 1 A% 0 0% 1 1.0% 0 0% 0 0% o 0% [ 0% 0 0% 0 0% 0 0%
Shripney Trading Park, ‘ ! .
Shripney Road, Bognor 1 [t [y 0% [ 0% ¢ 0% ¢ 0% 1 9% [ N3 0 0% 0 0% [} 0%
Regis .
Somerset 1 LB g 0% 1 1.0% o Pl [ 0% c NO [ 0% 4 0% 0 0% 0 0%
~ r
i
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Q21. Which of theIfollowIng non- food items do you purchase? )
|
Base: All ‘ Zone
..fespondents
Num % ) 2. 3 4 5 6 7 8 9
Num % Num %] Num % Num %, Num % Num % Num % Num % Num %,
Base: All respondents 1002 100.0% 92  100.0% 108 100"0% 126 100.0% 288 100.0% 124 100.0% 65  100.0% 68 100.0% 103 100.0% 34 100.0%
Books and stationary 488 A8.7% 42 45.7% 45 4]1..7"4 54 45.0% 150 §2.1% 52 41.9% 33 50.6% 39 57.4% 51 49.5% 22 64.7%)
;'“'.‘h and beauty electrical 194 19.4% 14 15.2% 17 18.7% 26 21.7% 58 20.3% 14 AL3% 12 1&.5% 19 27.9% 22 21.4% 12 35.3%
ppliances ]
Household appliances, such as . s
fridges, washing machines and " - L PO, . g p . p " . 4
kettles (excluding TVs, Hi- Fi's 233 29.2% 23 27.2% 27 25.0% 25 20.8% 94 32 €31a 3¢ 24.2% 20 30.8% 24 35.3% 30 28.1% 18 52.9%
and computers) ‘
TVs, Hi-Fi's and home computing - 540 54 g 12 13.0% 24 22.2% 30 25.0% 80 27.8% 29 23.4% 14 2L.5% 22 32.4% 23 22.3% 15 44.0%
equipment ‘ .
CDs, DVDs and computer games 334 33.3% 27 28.3% 34 3|1.5% ] 29.2% 106 36.8% 34 27.4% 21 32.3% 26 38.2% 39 37.9% 12 35.3%
Cameras and camera equipment 138 13.5% 7 7.6% 9 |6. 3% 13 10.8% 48 16.7% 14 11.3% 9 13.8% 10 14.7% 16 15.5% 9 26.5%|
Personal care products, such as i
razors, hairdryers, soap, . . - . . o ra .. R . p . ag -
toothpaste and any other beauty 697 69.6% 60 65.2% 66 6‘1 1% 87 7r.5% 206 71.5% 83 66.9% 41 63.1% 54 79.4% 75 72.8% 25 _73,)%
products
Jewellery, watches, handbags, 4 . | . . - P . P - & fyw " ’
luggage and clocks 196 19.6% 11 12.0% 21 }9 4% 27 22.5% 57 19.8% 23 18.5% 12 18.5% 17 25.0% 18 17.5% 10 29.4%
Medical goods, such as :
medicines, first ald equipment, 487 48.6% 435 A48, 9% 47 43.5% 52 43.3% 145 50.3% 64 51.6% 32 49.2% 26 38.2% 50 48.3% 26 76.5%
glasses and contact lenses |
z‘;ﬁg:‘z::’"“ and phone 169 16.9% 14 15.2% 18 ‘ixs.m 27 18.3% 53 18.4% 15 1z.1% 10 15.4% 9 13.2% 17 16.5% 11 32.4%
None of the above 108 10.9% 6 6.5% 16 a4.8% 16 13.3% 32 11.1% 14 11.3% 8 12.3% 6 8.6% 10 9.7% 1 2., 9%
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ARUN DISTRICT COUNCIL:BE/1/08

Q21a. In which City/ Town Centre do you go most often to buy books and stationery?

Base:_Thgse Zone
mentioning
P k i
1 2 3 4 5 6 7 8 [
Num % Num % % Num % % Num % Num % % %

Base: Those mentioning 488 100.0% 42 100.0% 45 106.0%  S4 100.0% 150 160.0% 52 106.0% 33 100.0% 39 100.0% 51 100.0% 22 100.0%

books/stationery »
Bognor Regis 281 S7.6% 32 76.2% M 68.9% 36 66.7% 97 64.7% 31 S59.6% 22 66.7% 15 38.5% 13 25.5% 4 18.2%
Chichester 132 27.0% 8 19.0% 11 24.4% 14 25.9%  id  12.0% 14 26.9% 7 16 41.0% 30 58.8% 14  63.6%
} worthing Looas EPS S 0% 1 2.2% 0 O% 12 0% 10 L% 1 0 % 0 % 0 0%
Littiehampton 8 1.6% 0 0% 0 o 0 0% 0 0% 1 L% o 7 17.9% 0 0% 0 0%
Arundle 1 2% 0 0% 0 0% 0 0% 0 050 0% 0 o o 0% 0 0% 1 4w
Don't buy . 1 2% 0 0% 0 0E 0 0%l w0 0% 0 0% 0 0% 0 o 0 0%
Internet S0 41% 0 0% 0 0% 1 1.9% 10 6.7 4 77T O L% 1 266 2 3% 20 oI
Don't know/Varies * 5 1.0% ¢ 0% 1 0 0% 3 2am 0 0% © 0% 0 0% 1 xe% 9 0%
gf;a;fg”e/ Mail 4 8% 0 0% 1 z.2% 1 1.8 1 %1 1w o 0% 0 %0 00 0%
Barnham : 3 6% 0 0% 0 0% 0 %0 0% 0 0% 0 0% 0 0% 2 3.9% 1 4.5
Brighton ! 3 6% 9 % ¢ 0% 0 0 3 2.0 0 N 0% 0 0% 0 0% 0 0%
Portsmouth 8% 0 0% 0 oo 0 2 Lm0 % 0 o 0 0% 1 zox o 0%
Other Havant 2 @ 0 0% 0 0% 1 e 1 %0 K 0% 0 0% 0 [ 0%
Middieton 2 &% 0 o0 0% C 0% 0 0% o 0%z 6.1% 0 0% 0 0% 0 0%
Shoreham 2 4% 0 0% 0 o0 0% 2 Lm0 0% 6 0% 0 %0 S O]
Southampton 2 4% 1 2.4% 6 O 1 L o 0% 0 0% o 0% 0 0% 0 ox 0 0%
Chichester ! 1 2% 0 0% o %o R % 0 0% 6 0% 0 o% 1 20x 0 0%
Ford ! 1 ®* 0 0% 0 0% 0 0% 0 0% 0 ox 1 30 0 0% 0 0% 0 0%
Pagham 1 2% 1 2.4 D 0% 0 0% 0 0% 0 L% 0 0% 0 0% 0 0% 0 0%
Woodgate i 1 e a0 0% o 0% o %0 %0 0% 0 0% 1 2.0% 0 0%
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Q21b. In which City/ Town Centre do you go most often to buy health and beauty electrical appliances?
Base:'Thfase Zone
mentioning
health/beauty
...2ppliances . B JEUS
Num % 1 2 3 4. 3 7 8 9
Num % Num % Num % Num % Num % Num %, Num % Num % Num %
:;;‘i;"c‘gze mentioning health/beauty | 104 34008 14 100.0% 17 100.0% 26 100.0% 58 100.0% 14 100.0% 12 100.0% 19 100.05 22 106.0% 12 100.0%
Bognor Regis 160 51.5% 11 78.6% 14 82.4% 14 53.8% 37 63.8% 6 42.9% 5 A4L.7% 3 15.8% 8 36.4% 2  16.7%
Chichester 68 35.1% 3 21.4% 3 17.6% 9 36.6% 15 25.9% 5 35.7% 3 25.0% 10 52.6% 13 59.1% 7 S8.3%
Littlehampton 3 4.1%  o. %5 0 0% 0 0% 0 [ 0% 2 16.7% S 26.3% O IV 1 8.3
Worthing 1 5% 0 0% 0 K ) W% 1 L7 0 0% 0 0% 0 0% 0 o5 ¢ 0%
internet 5 .65 ¢ 0% 0 0% 2 T 1 LW 0 % ¢ 0% 0 0% o 0% 2 16.7%
Portsmouth 2 1.0% 0 eI 0% 1 e 0 0% 0 % 1 6.3% 0 o 0 0% C 0%
Abroad 1 % ¢ 0% o K 0% 0 0% g 0% ¢ 0% 1 50 o ¢ 0%
Brighton 1 % © 0% 0 ) X 1 17 0 0K 0 % 0 0% 0 0% 0 0%
Felpham 1 5% 0 0% 0 %0 0% ¢ 0% 1 7% o 0% 0 0% 0 0% 6 0%
Hastings 1 5% 0 0% o 0% 0 [ 0% 3 7% o a5 0 0% 0 0% ¢ 0%
Other Havant 1 5% ¢ 00 0% 0 0% 1 LA ¢ o ¢ 0% 0 0% 0 o ¢ o3
Middleton 1 5% ¢ 0% 0 0% 0 % 0 0% 0 0% 1 B30 %0 o ¢ oK
Ef‘ng:,i's"(ekf‘a“ Park, 1 5% 6 0% 0 0% 0 0% 0 0% 0 0% ¢ 0% 0 0% 1 4% 6 .0
Shoreham by Sea 1 5% 0 0% 0 0% 0 W% 1 LI a 0% ¢ 0% 0 %0 o0 0%
Southampton 1 5% 0 0% 0 0% 0 0% 0 o 1 T ¢ 0% @ o 0 L% © a9
Southsea 1 5% 0 %0 0% 0 %1 1% g 0% 0 0% 0 0% 0 %o 0%
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ARUN DISTRICT COUNCIL:BE/L08

|
Base: Those ] - Zone
mentioning 1
household .
... @ppliances |
Num % 1 2 [ 3 4 . 6 7 8 9
Num % Num % . MNum_ % Num__ % __ Num % % %..Num %
Base: Those mentioning household N . . l " P . B . " . ! -
appliances 283 100.0% 25 100.0% 27 100.0% 25 100.0% Q4 100.03% 30 100.0% 20 100.0% O% 30 100.0% 18 100.0%
Bognor Regis 148 50.5% 18 72.0% 186 51.3% 15 60.0% SC  59.6% 14 46.7% & 40.0% 70 28.2% 9 30.0% 5 27.8%
Chichester 80 27.3% 3 12.0% 3 3&, ¥ 7 28.0% 17 18.1% 9 30.0% 4 20.0% 6 25.0% 16 53.3% 9 50.0%
Littiehampton 16 5.5% 1 4.0% 0 ‘ 0% 0 0% 1 1.3% 1] 0% 4 20.0% §  33.3% d 0% 2 111%
[
Worthing 6 2.0% 0 0% 0 ‘ 0% ¢ 0% 5 5.3% [} 0% 1 5.0% 0 0% 4 0% Q 0%
Don't buy 1 W3% G 0% 14 | LO% ] 0% 0 0% 0 A% o 0% i 4.2% ] 0% 0 0%
Internet 14 4.8% ¢ 0% i ‘\3':"’(: 1 4.0% 5 5.3% 2 6.7% 1 5.0% 2 B.3% 1 3.3% 1 5.6%
Don't know/Varies ® 2.0% 1 4.0% ¢ 0% 1 4.0% 3 3.2% 0 0% 1 5.0% Q 0% 0 0% [} 0%
Shripney Trade Park, J
Shripney Road, Bognor & 2.0% 0 0% [ i 0% 1 4.0% 3 3.2% 2 6. 7% 0 0% 4] 0% ¢ .0% Q 0%
Regis. I
Catatogue/Mail Order 5 1.7% 1 4.0% g 0% 0 0% 0 0% 1 3.3% 0 N> 1) 0% 2 6.7% 1 5. 6%
Southampton 3 1.0% 1 4.0% 0 ] 0% 0 0% 4] 0% Q L0% 1 5.0% 0 o% 1 3.3% 0 0%
Other Chichester Retail Park, . '
Portfield Way, 2 LT% ] 0% 1 3.7% 0 0% 0 0% 1 3.3% 0 LO% 0 0% 0 0% 0 0%
Chichester - ’
Shoreham 2 7% ¢ i1 4] J 0% ¢} 0% 2 2.1% ¢ 0% ¢ L0% 0 0% Q0 0% 0 . 0%
Hove 1 3% 0 0% 0 0% 0 0% 1 1.1 Q 0% ) 0% 1) 0% 0 0% 0 0%
Kingston 1N 3% G 0% 0 ] 0% 0 0% ¢ SO i 3.3% 0 N> 0 0% 0 JO¥% 4] 0%
Portfield Retail Park, . " . o . . o P
Chichester 1 L3% o iy 0 % 0 N 1} 0% 0 0% 0 0% Q 0% 1 3.3% 0 0%
Portsmouth 1 3% ¢ 0% 0 I 0% o 0% 1 ll% ] 0% ¢ 0% Q 0% Q 0% o 0%

|
|
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Q21d. In which City/ Town Centre do you go nrost often to buy goods such as TVs, Hi- Fis and home computing equipment?
Base: Those ‘ Zone
- mentioning TVs/
Hi- Fis/ !
...Computers I
Num % 1 | 2 3 4 5 6 7 8 9
Num % Num % Num % Num, % Num % Num % Num % Num %, Num %
gfmepm’;‘: mentioning TVs/ Hi- Fis/ 260 100.0% 12 100.0¢ |26 100.0% 30 106.0% 80 100.6% 23 100.0% 14 100.0% 22 100.0% 25 100.0% 15 100.0%
Bognor Regis 104 41.8% 10 83.3% ju 45.8% 18 60.0% 36, 45.0% 13 44.8% 4 28.6% 5 22.7% 5 2L.7% 2 13.3%
Chichester 67 26.9% 2 16.7% | 6 25.0% 9 30.0% 15 18.8% 7 24.1% 3. 21.4% 7 31.8% 11 47.8% 7 46.73]
Littlehampton 15 6.0% 0 0% ( 14w 0 0% 2 7.5% 2 6.9% 2 143% 6 27.3% 1 4.3 L 6.7H
Worthing 5 2.0 © o | o 0% 00 LO% 5 6.3% 0 0% 0 0% 0 o% 0 o% 0 0¥
Don't buy 2 &% 0 o | o 0% 0 0% 2 2.5% 0 0% 0 0% 0 0% 0 0% 0 0%
internet 26 10.4% O L0 , 1 4.2% 3 .10.0% 11 13.8% 2 6.9% 1 7.1% 4 18.2% 1 4.3% 3 20.0%|
Shripney Trade Park, ! . )
Shripney Road, Bognor 7 2.8% 0 0% 2 8.3% Q. 0% 2 2.5% - 2 6.9% Q 0% 0 0% 1 4.3% 4] . 0%
Regis j
Don't know/Varies 4 1.68 0 KR 0% 0 0% 2 2.5% 1 3.4% 1 7.1 0 0% 0 00 0%
Southampton 4 1.6% 0 o | e 0% 0 0% 0 0% o 0% 1 TaI% 0 0% 1 4% 2 13.3%
Brighton N 3 1.2% 0 0% e 0% 0 0% 2 2.5% 1 3.4 0 0% 0 0% o % 0 0|
Portsmouth 3 1.2% 0 0% I 2 8w 0 L% 1 13 o 0% 0 o% 0 0% 0 0% 0 .0
oth Catalogue/Mai! Order 2 8% 0 0% j ¢ 0% g 0% [} o% 1 3.4% a 0% 0 0% 1 4.3% 0 LO%)
ther '
Aldwick 1 a0 0% oC 00 6% 1 1.3% 0 0% 0 0% 0 0% 0 0% 0 0%,
Chichester Retail Park, . o ~ " ; 9 5 o
Portfield Way, Chichester 1 4% 0 05 1 42% 0 0% 0 0% O 0% 0 0% 0 .0 0 0% 0 0%
Havant 1 & 0 RS [ [ 0% 0 ] 0% 0 0% 0 0% 0 0% 1 4% 0 0%
Portfield Retail Park, 1 4% o .0%x' 6 .% 0 0% © .% ¢ 0% 0 0% 0 0% 1 4% 0 0%
Chichester |
Reading 1 a0 0% [ ¢ 0x 0 0% 0 o% 0 0% 1 21 0 0% 0 0% 0 .0%|
Shoreham by Sea 1 &m0 0% r [ 0% 0 0% 1 13% 0 0% 0 0% 0 0 0% 0 0%
Woking i 4% 0% ¢ 0% 0 0% 0 0% 0 0% i 7% 0 0% 0 0% 0 .o%i
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Q21e. In which City/ Town Centre do you go most often to buy CDs, DVDs and computer games?

Base: Those mentioning CDs/ DVDs/

Computer Games

Bognor Regis
Chichester
Littiehampton
Don't buy
Worthing
Arundle

Other

Internet

Catalogue/Mail
Order -

Don't know/Varies
Brighton
Portsmouth
Soixthampton

Abroad

Base: Those Zone

mentioning

CDs/ DVDs/

Computer

____ Games
Num % 1 2 3 4 S 6 8 9
e e Num % Num % . Num % Num %  Num % Num % Num % .. Num % Num %

334 100.0% 27 100.0% 34 100.0% 35 100.0% 106 100.0% 34 100.0% 21 1gC.0% 26 100.0% 39 100.0% 12 100.0%

161 48.2% 14 51.9% 18 52.9% 17 48 . 6% 66 62.3% i7 56.0% 9 42.9% 5 19.2% 12 30.8% 3 25.0%
92 27.5% 7 23.9% 13 38.2% 11 31.4% 15 14.2% 8 23.5% 1 ‘4.8% 18 338.5% 27 56.4% 5
11 3.3% ¢ 0% Q 0% ] 0% 1] 55 1 2.9% 3 14.3% 5 13.2% 1 2.6% 1
& 1.8% 1 3.7% 1 2.9% ] 0% 2 1.9% 2 5.9% il L0% ¢ LO% 0 0% 0 0%
2 5 0 0% Q 0% 0 0% z 1.9% a 0% 0 0% 0 0% ¢ 0% 0 0%,
1 3% 0 L0% 1 2.9% 0 L0% [ 0% 4] % 0 0% G 0% 4] 0% 0 (%]
37 11.3% 1 3.7% i 2.9 4 11.4% 13 12.3% 5 14 7R 3 14.3% & 23.1% Z 5. 1% 2 16.7%
16 3.0% 1 3.7% 0 LO% 2 5.7% 3 2.8% 1 2.9% 1 4.8% ¢ 0% 2 5.3 4] 0%
7 1% 2 7.4% 0 0% 0 5 z 1.9% Q 0% 3 14.3% g 0% Q 0% [¢] QR
2 3% Y 0% ¢ 0% 0 0% 2 1.9% 0 % o L0% ¢ N2 ¢ O 0 %
2 6% [ 0% G 0 Q 0% [ 0% ] 0% 1 4. 8% ¢ % g 0% 1 8.3%
2 .G¥% 0 0% 1] 0% 1 2.9% 1 9% o 0% a 0% ¢ 0% [ 0% 0 -0
1 3% 1 3.7% 0 0% 0 7% 0 0% Q 0% 0 it ¢ LO% Y 0% o 0%
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Q21f. in which City/ Town Centre do you go most often to buy cameras and camera equipment?
Base: Those Zone
mentioning
cameras/
.camera equipt e
Num % 1 2 3 4 S 6 7 8 9
Num Num % Num % Num % Num % Num % Num % Num %

Base: Those mentioning cameras/ - - . . . . N 4 . — N
camera equipt 135 100.0% 7 13 106.0% 48 100.0% 14 100.0% 9 100.0% 16 100.0% , 16 100.0% 9 100.0%
Bognor Regis 53 39.3% 4 S7.1% 6 66.7% 4 30.8% 20 41.7% 8 37.1% 4 44.4% 1 10.0% 5 31.3% 1 11.1%
Chichester ‘44 32.6% 2 28.6% 1 11.1% 5 38.5% 11 22.9% 4 28.6% 1 11.1% ? 70.0% § 50.0% 3 Sh.6%
Littlehampton 5 3.7% G 0% Q 0% [ 0% 2 4.2% L] 0% 0 0% 2 20.05% [ 0% 1 11.1%
Worthing 4 3.0% G 0% ¢ 0% 1 7.7% 3 6.3% ¢ 0% 0 0% ¢ 0% ¢ LO% 0 0¥
Don't buy 2 1.5% 1 14.35% [ 0% 0 7% ¢ 0% 3 0% 1 11.1% ¢ L0% g 0% 0 0%

internet 16 11.9% ¢ 0% 2 22.2% 2 15.4% [ i2.5% 1 7. 1% 2 22.2% 4 0% 1 6.3% 2z 22.2%]

Don't know/Varies 3 2.2 Y 0% [\I 0% 1 7% g K71 1 7.5 1 11.1% 14 0% [ ] - 0%

Abroad 2 1.5% o % [ 0% 0 0% 1 2,15 ¢ 0% 0 0% o 0% 1 o 0¥

Brighton 2 1.5% ¢ 3 [} 0% 0 O% 2 4.2% [ 0% 0 0% ¢ 0% 0 0% 0 0%
Other

Catalogue/Mail Order 2 1.5% & % 4] 0% 0 0% 1 2.1% 0 0% 0 0% G L% 1 6.3% Q 5%

Hove 1 7% c 0% a 0% @ 0% 1 2.1% Q 0% Q 0% ¢ SO% ¢ [0 Q 0%

Shripney Trade Park, ) N

Shripney Road, BOGNOR 1 L7% ¢ 0% 0 AOx 1] 0% 1 2.1% 0 0% 0 0% [ 0% [ 0% 0 0%

REGIS (ON MAIN)
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Q21g. In which City/ Town Centre do you go most often to buy persona

'

| care products, such,as razors, hairdryers, soap, toothpaste and any other beauty
products?

Base: Those j Zone
mentioning
personal care
.....products :
Num % 1 . 2 3 4 s 6 7 8 9

Num _ % . Num | % MNum %  Num__%:{ Num % _ Num % _Num % _Num % _ Num_ % .
g:;s;:th:se mentioning personal care 697 100.0% 60 .100.0% 66 j100.0% & 100.0% 206 100.0% 83 100.0% 41 100.0% 34 100.0% 75 100.0% 25 100.0%
Bognor Regis 439 £3.0% 44 73.3% 53 |'80.3% 64 73.6% 157 76.2% 49 S59.0% 10 46.3% 15 27.8% 32 42.7% 6 24.0%
Chichester 161 23.1% 13 20.7% 11 . 16.7% 22 25.3% 18 B.7% 22 26.5% 4  0.8% 17 31.5% 36 48.0% 18  72.0%
Littlehampton 37 .m0 0 0% 31 LI® 2 1,0% 6 7.2% 7 17.0% 19 35.2% 1 L3 L 4.0%
Worthing 4 3.4 0 o 0 0% 0 o% 19 92 1 L% 2 49 1 1.9 1 LI 0 0%
Arundle 2 ) 3% o o1 5% 0 0% 0 0% 0 % 0 o% 1 1.9 0 0% 0 0%
Don't know/Varies 6 % 0 0% D 0% 0 % 3 LS 0 0% 2 4.9 O % 1 1% 0 0%
Catalogue/Mail Order s T 1 1.7% [} 0% ¢ 0% 1 5% 1 1.2% [} 0% 1 1.9% 1 1.3% o K4
Middieton 4 % 0 0% 0 % 0 % 0 0% 0 % 4 9.8 0 0% 0 0% 0 0%
Shoreham by Sea 4 R o 0 0% 0 o 4 19 0 0% 0 o0 0% o % 0 0%
internet 3 @0 o 0 0% 0 %0 0% 2 2.4% 1 2.4% O 8% 0 0% 0 0%
Pagham 2 3% 2 3.3% 0 I 0% 0 0% 0 %0 o0 0% 0 a0 0% 0 0%
Rustington 2 3% 0 % ol % o 0% 0 ¢ 1 1% 0 o5 0 0% 1 1% 0 0%
Other Barnham 2 %0 o o 8% o 0% 0 % 0 o0 0% 0 0% 1 1.3 0 0%
Boscombe 1 RUR o . 1] 1.5% 0 W% 0 0% 0 0% 0 0% 0 o0 0% 0 0%
Central London 1 3% 0 0% 0 .o 0 % 0 0% 0 O% 1 2.4% 0 %0 0% 0 0%
Felpham 1 % 0 o o] 0% o 0% 0 % 1 1.2 0 o0 0% 0 0% 0 0%
Goring 1 %0 0% oj o 0 %1 s 0 0% 0 %0 0% 0 o0 0%
Havant 1 %0 0% 0 0% 0 0% 1 % 0 0% 0 ox 0 0% 0 0% 0 0%
Midhurst 1 3% 0 0%, 0 %0 oG o0 % 0 0% 0 OX 1 L3 0 0%
Reading 1 2% 0 0% 0 0% 0 0% 0 % 0 0% 1 2.4x 0 ox 0 0% 0 0%
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Q21h. In which City/ Town Centre do you go most orten to buy items such as jewellery, watches, handbags, luggage and clocks?
Base: Those Zone
mentioning '
jewellery/
watches/ !
....... handbags
Num % 1 2.1 3 4 5 ] 7.4 8 g
Num % Num %, Num % . Num %......Num % Num %...... Num % Num % Num_ % .
Base: Those mentioning jewellery/ ; ‘ , . - , a " - o 100.0%
watches/ handbags 196 100.0% 11 100.0% 21 .T0.0‘}» 27 100.0% §7  100.0% 23 100.0% 12 100.0% 17 100.0% 18 100.0% 10 O
Chichester 79 40.3% 3 27.3% 7 ‘33 3% 14 51.9% 12 21.1% 10 43.5% & 50.0% 12 70.6% 9 S0.0% 6  60.0%
Bognor Regis 50 25.5% 3 27.3% 6 28.6% S 18.5% 25 43.9% 6 26.1% ¢ 0% i 5. 9% 3 16.7% 1 10.0%
Worthing 14 7.1% i} L0% 2 1.9.5% 2 7.4% 8  14.0% 1) 0% 1 §.3% [\ 0% ¢ 0% 1 10.0%
Littlehampton H 2.6% Q 0% g 0% 0 0% [ 0%: 2 5.7% ¢ 0% . 3 17.6% 0 0% ¢ L%
Don't buy 2 1.0% 1 9.1% o 0% 4 L0% 1 1.8% 0 % ¥ 0% 0 0% 0 0% 4 . 0%
Don't know/Varies 12 6. 1% 1 9.1% 1 4. 8% 1 3.7% 2 3.5% 3 13.0% 3 25.0% G 0% 1 5.6% 0 0%
Abroad 9 4.6% 1 9. 1% 1, 4.8% 1 3.7% 2 3.5% 1 46.3% [ % D] 0% 3 16.7% 4] 0%
8righton 6 3.1% [} .Ox 2 9.5% ¢ 0% 3 5.3% 1) 0% [ 0% [ 0% 1 5.6% ¢ . 0%
internet 5 2.6% 1 9.1% 2 9.5% 0 LO% 1 1.8% 1 A.3% ¢ X L% ¢ 0% 0 0% 1] O
Central London 4 2.0% [ 5% 0 LO% o 0% 1 1.8% 0 0% 2 16.7% 1 5.9% ] 0% 1] 0%,
Other Portsmouth 4 2.0% 0 .O% [ 0% 30 11.1% 1 1.8% o 0% 0 0% 0 0% 0 0% 0 J0%
Guildford 2 1.0% 0 . 0% [ 0% [ 0% ) 0% ¢ o 0% o 0% 0 0% 2 20.0%
Bournemouth 1 5% [ 0% (] 0% [ 0% 1 1.8% ] 14 0% ] 0% 0 0% 4] 0%
Farham 1. 5% 1 9.1% 0 0% ¢ 0% a 0% 0 0% ¢ 0% o 0% ¢} % 0 0%
Catalogue/Mail Order 1 .S% 4 0% 0 | S0% 1 3.7% ¢ 5% o 0% 0 0% Q 0% 0 0% 1] 0%
Southampton 1 .5% 0 0% Q| 0% ¢ 0% ] 0% 0 0% 4 0% [} 0% 1 5.6% [ 0%
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| |
‘ Q21i. In which City/ Town Centre do you go most often to buy medical goods such as medicines, first aid equipment, glasses and contact lenses?
’ Base: Those . .. Zone
mentioning
cal goods
% i 2 3 4 5 6 7 8 9
‘ Num % Num % Num % Num % Num % Num Num % Num %
Fase: Those mentioning medical goods 487 100.0% 45 100.0X 47 -100,0% 52 100.0% 145 100.0% 64 100.0% 32 50 100.0% 26 100.0%
e Eognor Regis 39 67.6% 35 77.8% 40 85.3% 45 86.5% 117 B0.7K 46 68.8F 18 56.3% Fo8.9% 16 32.0% 72699
' Chichester 80 16.4% 4 8.9 5 10.6% 5 9.6% B S.5% B 12.5% 3 9.4% 11 42.3% 23 .46.0% 13 50.0%1
Viorthing I V4 0 0% 0 0% ¢ L% 16 11.0% [ 0% o 3 1 5.8% 0 0% 4 .o
Littlehampton 6 1.7% o 0% 9 0% [} 0% [ 0% 9 0% 0 0% 6 23.1% o %0 0%
p Arundle 4 8% ¢ 0% 1 2.1 0 % [ 5 [ o5 9 0% ¢ o 4 0% 3 11.5%
‘ Con't buy 3 2% 7 0% 9 0% 0 0% 0 o 1 1.6% 9 0% [ [ ¢ 0% o .03
Barnham 13 2.7% 0 0% i 0% 0 0% 1 7 0 ox 0 0% 1 3.8% 9 18.0% 2 7.7
Middleton on Sea e 2.1% [ 0% 0 0% 0 % i 0% o 0% 10 31.3% [ 0% i 0% [ 0%
_‘ Felpham ) 7 1l.4% 0 0% 0 %0 R - 0% 7O10.9% 0 0% C 0% 0 0% 0 .0
Internet 3 .85 1 2.2% 1 2.1% 0 [ ¢ 05 .1 1.6% 4 % o 0% [ % [} 0%
Pagham 3 6% 3 6.7 0 0% 0 0% 0 0% [} o% 0 o ¢ 0% 0 0% i 0%
' Shoreham by Sea 3 6% 0 o0 0% 0 0% 3 2% 3 o% [/ o% ¢ 0% ) 0% d 0%
‘ Other Catalogue/Mail Order 2 4% 0 0 0% [ # i 0% 1 1.6% 0 0% ¢ 0% 1o 4 0%
Central London 2 4% o 0% 0 0% 9 o 0 0% ) 0% 1 3% [ 0% 0 0% 1 3.8
Don't know/Varies 2 4% 2 4. 0 0% [ 0% o .05 0 13 g 0% ¢ a% o o% [} 0%
o Selpham 2 a% i 0% 0 0% 0 0% o 0% FIE 9 -4 g o o 0% [ 0% 0 o%|
. Aldwick 1 2% 0 0% [ 0% 1 1.9% o 0% o % o 0% 0 0% 0 0% Q 0%
Eastergate 1 2% 0 0% ¢ 0% 0 0% ¢ 0% ] 0% o 0% [ 0% 1 i 0%
Portsmouth 1 2% o 0% 0 0% I 1.9% ¢ 0% 0 0% a 0% ¢ 0% 9 0 0%

I
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Q21J. In which City/ Town Centre do you go most often to buy mobile phones and phone equipment? ‘ -
Base: Those Zone
a mentioning
_mobile phones .
Num % 1 2 3 4 5 6 7 8 9
Num % Num % Num % Num % Num % Num % Num % Num % Num %
P 2‘:‘(,“;;""“ mentioning mobile 169 100.0% 14 100.0% 18 100.0% 22 100.G% 53 100.0% 15 100.0% 10 100.0% 9 100.0% 17 100.0% 11  100.0%|
‘ Bognor Regis 90 52.3% 8 -ST.I% 12 66.7% 16 72.7% 32 60.4% 10 66.7X 7 70.0% 3 33.3% 0 0% 2 12.2%
Chichester 43 25.4% 3 21.4% & 22.2% 301368 6 11.3% 3 20.0% 1 10.0% 4 44.4% 14 BZ.4% 5 45.5%
Don't buy 5 3.0% 1 7% 0 %0 o 3 5.7 ¢ 0% 0 0% 1 1% o 0% 0 0%
' Littlchampton 4 a0 0% ¢ 0% 0 o 2 3.ex ¢ 0% 10 10.08 1 11.% ¢ 0% 9 .0¥|
Worthing & 2.4 0 [ A 0% 0 0% 2 3.8 1 67% @ 0% 0 RGN 0% 1
Internet § 4% 1 7.1% O o 2 9.1% 3570 0% 0 O% 60 L .0% 10 5.9% 1 9,1y
' Satalogue/Mail 3 18 0 0% 2 wax 0 0% 0 0% 0 o o 0% 0 ox 1 5.9x o 0%
' Portsmouth 3 1.8% 0 0% 0 0% 0 o% 2 3.8 G 0% 0 0% 0 0% 1 5.9 9 L 0%|
Brighton 1 &% 0 0% 0 0% 0 0% 0 0% 0 0% o 0% 0 K- 0% 1 eax
Central London 1 6% 0 0% 0 0% 0 0% 0 0% 0 0% 1 10.0% 0 0% C 0% 0 .0
. Othet Don't know/Varies 1 6% 0 0% 0 0% 0 0% 1 1e ¢ 0% 0 0% 6 K S 0% 6 0%
Eastergate 1 &% 0 0% 0 0% 0 o 0 KB e 9 0% 0 K 0% 1 9.1
Lowestoft 1 6% 0 (R 0% 1 45 0 0% 0 0% 0 0% o 0 ¢ RG] 0%
4 Nyetimber 1 & 1 I o 0% 0 o 0 0% 0 0% 0 ox 0 0 ¢ 0% 0 0%
Peterborough 1 8% 0 0% ¢ 0% 0 o% 1 1.9% 0 0% 0 0% 0 0% ¢ 0% 0 0% ’
Tottenham 1 %6 0% 0 0% 0 0% 1 1. ¢ 0% 0 0% 0 0% 0 0 0%
Trowbridge 1 %0 0% 0 K| 0% 0 O% 1 6% 0 0% 0 0% ¢ 0% 0 L0
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~
Q22a. Employment status
Base: All Zone
respondents
% .0 2 3 4 5 6 7 8 U
Num % Num % Num % Num % Num % Num % Num % Num %, Num *
Base: Alf respondents 1002 100.0% 92 100.0% 10§ 100.0% 120 100.0% 288 100.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100.0%
Retired 550 54.9% 57 62.0% 51 47.2% .83 69.2% 154 53.5% 72 S5E.1% 39 6C.0% 31 45.6%° 44 42.7% 19 55.9%)
Working full time (30+ hours per week) 201 20.1% 12 13.05 he 22.2% 16 13.3% 62 21.5% 17 I3.7% 15 23.0% 20 29.4% 28 28.2% 6 17.6%
Working part time (less than 30 hours per week) | 148  14.8% 12 13.0% 20 16.5% 13 10.8% ~ 42 14.6% 19 15.3% & 9.2% 12 I7.6% 18 17.5% 6 17.0%
Afull
m:‘kir“g“e housewife/house husband, not Cs0 S 6 6.5% 10 8.3% 5 4% 10 3% 7 5.6% 3 a6% 1 L% R S8 2 5.0
S
Unemployed 25 2.5 1 L1 j2z 19t 1 8% 10 385 4.0% o 0% 30 4.4% 2 L.9% 1 2.9
Refused 19 L% 4 4w |1 9% 20 RT% 4 . L% 4 3% 1 LS 1 LSy 2 9% 0 0%
A full time student, not working 5 31 0 0% 0 0% ] 0% 4 1.4% 0 0% 0 0% 0 0% 1 1.0% 0 0%}
oth Semi- retired E] 3% 0 0% 1o 0% 0 0% 2 70 0% 1 1.5% 0 0% 0 0% 0 0%
er
Maternity leave 1 A% 0 0% 1o 0% 0 0% 0 0% 0 0% 0 NI 0% 1 L% 0 0%
’ Q22¢. SEG
Base: All : Zone
l
1 2 3] 4 s 6 7 8 9
Num % Num % Num ,' % ... Num % Num % Num % Num % Num %, Num, %
Base: All respondents | 1002 106.0% 92 100.0% 108 100.0% 120 100.0% 288 100.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100.0%
A/B 217 21.7% 17 18.5% 17 15.7% 30 | 25.0% 57 19.8% 30 24.2% 15 23.3% 14 20.6% 27 26.2% 10 29.4%
4] 320 31.9% 25 27.2% - 35  32.4% 43 35.8&% 93 32.3% 38 30.6% 13 29.2% 26 38.2% 32 3L.1X 9 26.5%
c2 237 23.7 28 23 71.3% 24 :20,0% 74 25.7% 27 231.8% 15 23.1% 16 23.5% 28 28.2% 4 11.8%
D/E 17.1 13 14.3% 30 27.8% 34 u1.a% 53 18.4% 20 16.1% 11 16.9% 9 13.2% 10 9.7% 11 32.4%
Refused 57 5.7% 12 13.0% 3 2.5% 9 7.5% 11 3.8% g 7.3% 5 7% 3 4.a% 5 4.9% 0 0%
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' Q23. Age group
Base; All i Zone
' Tespondents |
Nem % 1 2 3 4 5 6 7 8 9
Num % Num % Num ! % Num % Num % Num % Num % Num % Num, %
............... ; ! - .
Base: All respondents | 1007 100.0% 92 100.0% 108 100.0% 20| 100.0% 288 100.0% 124 100.0% 65 100.0K 68 100.0% 103 100.0% 34 100.0%
18- 24 years 18 1.8% o 0% 4. 3.7% i 0% 7 2.4% 2 L.6% 1 1.5% 2 2.9% 2 1.9% ¢ 0%
25-34 years 29 2.9% 1 1% ER 4 1 8% 11 3.8% 3 2.4% 2 3.1% 0 0% 7 6.8% ] 0%
35- 44 years 98 9.8% 7 7.6% 18 16.7% 4 3.3% 31 10.8% 11 8.%% 4 6,2% 5 1.8 11 10.7% 4 11.8%
45-54 years 133 13.3% 11 12.0% 16  16.7% 14l 11.7% 37 12.8% 16 12.9% 6 9.2% 10 14a.7% 18  17.5% 3 £.8%
$5- 64 years 206 20.6% 17 18.5% 17 15.7% 25| 20.8% 53 18.4% 24 19.4% 16 24,68 18  26.5% 25 24.3% 11 32.4%
65+ years 495 49.4% 53 S57.6% 47 43.5% 71 59.2% 144 S0.0% 64 S1.6% 34 52.3% 29 42.e% 3B 36.9% 15 44.1%
Refused 23 2.3% 3 3.3% o 0% 5 - 4.2% H 1.7% 4 3.2% 2 3.1% 1 1.5% 2 1.9% 1 2.9%
Q24. How many peopie are there in your household who are aged:..?
Base: All i Zone
4 |
1 2.1 3 4 5 6 7 8 9
Num % Num %: Num % qu % Num % Num % Num % Num % Num %
Base: All respondents 1002 100.0% 82 100.0% 108 100.0% 120 100.0% 288 100.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100.0%
0l 935 93.3% 67 94.6% 101 931I S%m 114 95.0% 267 92.7% 117 94.4% 60 92.3% 64 84.1% 93 90.3% 32 94.]
1 30 3.0% 3 33 4 3T% 2 1% 1 3.3%° 1 8% 1 1.5 1 LK 7 6.6% 1 2.9%
0- 4 years 2 8 8% 0 0% 3 8% 0 0% 2 7% 1 8% 0 0% 0 0% 2 Lk 0 0%
3 1 1% [ 0% . 0 l.oac [\ 0% 0 %0 0% 1 1.5% 0 0% 0 0% ¢ 0%
Refused 28 2.8% 2 2.% 0 j.0% 4 3% 9 3% 5. 4.0% 3 A6% 3 44K 1 1.0% 1 2.9%
(cont.) r '
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Q24. How many people are there in you;' household who are aged:..?

Base: All Zone
... respondents
- Num %
0 850 &4.8%
1 73 7.3%
5 - 15 years 2 45 4. 5%
3 6 6%
Refused 28 2.8%
0 865 84.3% &7 9e.6% 89 B2.4% 109 90.6% 236 BL.9% 101 BL.5% 56 831X 59 86.8% Bl 7E.GY 20 £5.3%
1 76 7.8 2 2.2% B 7.4 . & C3.3% 27 0.4% 13 10.5% 6 4.2 5 7.4 11 10.7% 2 59
2i m 1.4% i 0% ? 6.5 3 2.5% 12 4.2% 2 165 1 1.5% 1 1.5% 7 6.8% 1 2.9
3 12 1.7% 1 1.1% 3. 02.8% O 0% 1 .3% 2 L6% R B S 0% 3 2% T 2.9%
18- 24 years 4 3 %0, [ 0% 9 0% 2 7% 1 & 0 o 0 o5 0 0% 0 0%
H 1 im0 0% 1 9% 0 0% 0 0% ¢ o% il 0% 0 % 0 [ .05%
6 i % 0 0% o 0% 0 o 1 36 % 0 0% 0 0% 0 0% 0 0%
Refused 2 2.8% 2 om0 0% 4 3.3 9 3.1 5 A4.0% T 4.6% 3 4.8% 1 1.0% 1 2.9y
0f 778 77.6% 74 80.4% 79 73.1% 107 89.2% 216 75.0% 95 76.6% 52  8C.0% 54 79.4% 76 73.8% 25 73.5%
16112 11.2% 3 9.8% 18 16.7% S 4.2% 39 13.5% 12 9.7% 6 0.2 7 16.3% 13 12.6% 3 B.8%
25 - 44 years 2 82 8.2% 77.6% 11 A0.2% 4 33% 24 g% 11 B.9% 4 6.2 3 4.4% 13 12.6% 5 14.7%|
4 2 2% 0 0% 0 56 G 6 0% 1 850 % 1 1.5% o % C 0%
Refused 2 1.8% ;om0 0% 4 A3 9 3.1y 5 4. 3 4.6% 3 4.4% 1105 T 2.
0 615 6l.a% 61 63 S6.3% 85 70.8% 180 62.5% 78 62.9% 39 GO.0% 38 55.9% 52 S0.5% 19 55.9%
TEO188  15.8% 12 13.0% 23 21L.3% 11 9.2% 47 16.3% 18 14.5% 13 6.2 17 16.5% 5 17.63
4%+ years 20200 20.0% 17 18.5% 22 20.6% 20 16.7% 52 18.1% 2% 3B.5% 10 15.4% 16 32 31.2% % 23.5%
3 1 2% 0 0% C K- 0% 0 0% C 8% 0 0% © .o 1 no% 0 0%
Refused 2 z.8% oz 2.2 0 0% 4 33w 9 3% 5 4.0% 3 4.6% 3 4.8 1 1.0% 1 2.9%
{cont.)
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Q24. How many people are there in your household who are aged:.?
Base: All Zone
..... respondents
Num % 1 2 3 4 H 6 7. 8 9
I % Num % Num % Num % Num % Num % Num % Num %
0} 429  42.8% 32 34.8% 54 S0.0% 28 23.3% 125  43.4% S0 40.3% 27 48.5% 63 61.2% 17  50.0%)
190313 3L.2% 29 31.5% 33 30.6% 46 38.3% 82 31.9% 45 36.3% 25 16, 23.5% 20 19.4% 7 20.6%
Pensionable age 20231 233 29 BLG% 21 39.4% 42 3508 62 21.5% 25 18.5% 10 I5.4% 16 23.5% 19 18.4% 9 26.5%
3 2 2% 0 0% ¢ 0% 0o 0% 1 3% 1 8 0 0% 0 0% 0 % 0 . 0%
Refused W ozom oz ¢ A% 4 33 8 . 8% 5 4. I 4.8% 3 4.8% 1 1.0 1 2.9
Q25. Number of vehicies in household -
Base: All Zone
] 2 3 4 5 [ 7 8: 9
% Num % Num % Num % Num % Num % Num % Num % Num %
Base: All respondents 100.0% 108 300.0% 120 100.0% 288 300.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100.0%
None: 12,08 19 17.6% 18 15.0% 78 27.1% 18  14.5% 10 15.4% 0 14.7% 7 6.8 5 14.7%
1 S9.8% S0 46.3% 64 SN 117 40.6% 58 46.8% 33 S0.8% 32 47.1% 43 41.7% 17 35.3%
2 264 26.3% 23 25.0% 29 26.9% 33 27.5% 64 32 25.8% 18 27.7% 18 26.5% 40 38.8% 7 20.6%
3 51 5.1% [i 0% 6 5.6% 2 1.7% 22 2 5 4.0% 2 3.1% 5 7.4% 7 U6.E% 2 5.9%
4 or more 24 2.4% 0 0% 2 1.9% g 0% 4 1.4 5 4.0% 0 0% 1 1.5% 4 3.9% 8 23.5%)
Refused 23 2.3% 3 3.3% 2 1.9% 3 2.5% 30 1.0% & 4.8% 2 3.1% 2 2.9% 2 1.9% i ol
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i
Y I Q26. Home tenure '
Base: All Zone
respondents ;
Num % 1 l2 3 4 S 6 8 9
Num % N_t_gm{ % Num % Num % Num % Num % Num % Num % Num *
Base: All respondents 1002 100.0% 492 100.0% 108 I00.0% 120 100.0% 288 100.0% 124 100.0% 65 100.0% 65 100.0% 103 100.0% 34 100.0%
1 .
Own your own home 838 B3.6% 82  89.1% 8“7 80.6% 109 90.8% 229 79.5% 110 BE.7% 50 76.9% 58  85.3% 87 84.5% 26 76.5%|
Rent from Local Authority 54 5.4% 1 1.1% '5 4.6% i 8% 21 7.3% 2 1.6% 5 7.7% 4 5.9% 10 9. 7% 5 14.7%
Refused J 50 5.0% 7 7.6% 3 5.6% 7 5.58% 11 3.8% & 4.8% 5 7.7% 4 5.9% 3 2.9% 1 2. 9%
Rent from a private landtord 25 2.5% 2 2.2% |4 3.7% 0 0% 11 3.8% 3 2.4% 2 2.1% 1 1.5% 1 1.0% 1 2.9%
Rent from Housing Association 24 Z2.4% o] 0% !4 3.7% 3 Z.5% 12 4.2% 1 % 2 3.1% 0 0% 1 1.0% 1 2.9%
Own/rent part 5 A 5% ] 0% iy 9% 0 0% -2 ST ¢ 0% i 1.5% 1 1.5% 0 0% g . 0%
House comes with the Vicarage 2 2% ¢ % 0 0% 4] 0% 1 3% 1 LB% [y 0% 0 0% o 0% (] %) .
Other Staying with family 2 2% [} 0% 1 9% ) 0% 1) .0% 1 .8% [} LO0% o 0% 0 0% 0 0%
|
Home reversal plan 1 t 0 0% 0 0% ] 0% i W3% ¢ 0% [4] 0% 0o 0% 0 0% 0 0%
House comes with the job 1 1 [ 0% I(J 0% 0 0% oo L0% 0 0% g 0% 0 0% 1 1.0% 0 0% .
|
Q27. Would you be willing to be recontacted for future quality control purposes? ) .
Base: All Zone
..respondents -
Num % 1 2 3. 4 5 6 7 8 9
Num %..Nam %  Num % Nem % Num_ % _ Num %
Base: All respondents 1002 100.0% a2 100.0% 124 100.0% 65 100.0% 68 100.0% 103 100.0% 34 100. 0%
Yes 685 86. 4% 65 65.15% 83 65.5% 35 53.8% 50 73.5% 2 69.9% 25 73. 5%
No 317 31.6% 27 29.3% 32 29.6% 42 ]35.0% 89 30.9% 39 31.5% 30 46.2% 18 26.5% 31 30.1% Ed 26.5%
. ' | .
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Q28. Gender .
Base: All | . Zone'
respondents i
Num % 1 2 4 5 6 7 B 9
Num %’ Num %, Num % Num %, Num %, Num % Num %, Num % Num %
Base: All respondents | 1002  100.0% 92 100.0% 108 100.0% 120 |100.0% 288 100.0% 124 300.0% 65 100.0% 6§ 100.0% 103 100.0% 34 100.0%
| P
Male 264 26.3% 25 27.2% 22 20.4% 21 17.5% 94 32.6% 34 27.4% 22 33.8% 12 17.6% 25 24.3% 9 26.5%
Female 738 73.7% 67 ?2.8% 86 79.6% 99 j 82.5% 194 67.4% 9c  72.6% 43 66.2% 56 82.4% 7% 75.7% 25 73.5% .
1
i
! ‘
i - .
b
| .
|
I ' .
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